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Business Research A Practical Guide For Undergraduate
And Postgraduate Students
• Provides step-by-step guidance for students who will be conducting their first
surveys to collect factual information, measure attitudes, and evaluate products,
services, and programs using questionnaires. • Each chapter is structured
around easy-to-follow guidelines. • Numerous examples illustrate the guidelines.
The examples are on timely topics of interest to students. • This short book is an
ideal supplement for guiding students through a class project. At the end of
Chapter 1, they write the objectives for their questionnaires. They then follow the
guidelines in subsequent chapters to complete their project. • Exercises at the
end of each chapter allow students to practice their newly acquired skills. •
Students learn that using questionnaires in research is both an art and a
science—with principles that need to be followed for efficient, effective data
collection. • Thoroughly field-tested for student interest and comprehension, this
book is sure to please both you and your students. • We’ve had highly positive
feedback from the numerous professors who have adopted this book to guide
students in conducting term projects.
Data mining is well on its way to becoming a recognized discipline in the
overlapping areas of IT, statistics, machine learning, and AI. Practical Data
Mining for Business presents a user-friendly approach to data mining methods,
covering the typical uses to which it is applied. The methodology is
complemented by case studies to create a versatile reference book, allowing
readers to look for specific methods as well as for specific applications. The book
is formatted to allow statisticians, computer scientists, and economists to crossreference from a particular application or method to sectors of interest.
Business Research provides a clear and practical guide for undergraduate
research methods courses and individual research projects at both
undergraduate and postgraduate level. The second edition retains the strong
conceptual underpinning and practical orientation that has proved so popular with
lecturers and students and introduces a number of new features.
Creating a powerful and impactful survey is no easy feat; even experienced
survey researchers struggle to eliminate bias and create robust questionnaire
designs. Through case studies, real-life examples, and multiple data visualization
graphics, Conducting Survey Research offers a unique how to guide on creating
a survey. Throughout its seven chapters, the text enables readers to build
relevant, unbiased, and purposeful survey questions. The text highlights common
mistakes in survey research (e.g., using the appropriate sample size and survey
administration mode), and demonstrates how to interpret survey data and report
findings. While numerous online survey platforms exist, the text reviews features
of some of the most popular ones to help readers decide which best meet their
needs. The world of survey research is extensive. While this text offers a great
introduction to the survey research world, it only covers the tip of the iceberg. For
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those interested in delving deeper into the topic, JAF Associates offers onsite, ondemand, instructor-led, and self-paced learning modules covering the content of
this text, and more.
A practical, concise, straightforward guide. Covering the entire process from
reviewing the literature to writing up results, it has balanced coverage of
quantitative and qualitative methods and a popular troubleshooting section. It
provides all the tools needed to embark on and complete successful research,
underpinned by academic rigour.
Resourcing new ventures is-all important for entrepreneurs, and creating a
successful business plan can be make or break when it comes to attracting
investment. Written by an experienced academic and consultant, this book
provides a concise guide for producing the optimal business plan. Business plans
are vital when it comes to making strategic decisions and monitoring progress.
Writing a Business Plan is designed to teach you how to write your business plan
without relying on someone else or internet templates. It will take you through
each stage of business-plan writing, with chapters on generating ideas;
describing business opportunities; drawing a business road map; and considering
marketing, financial, operations, HR, legal and risk. The book includes a range of
features to assist you, including worked-through examples. This unique book
provides a one-stop shop for entrepreneurs and students of entrepreneurship to
hone their skills in writing a useful and comprehensive business plan.
Research Methods and Statistics for Public and Nonprofit Administrators: A
Practical Guide is a comprehensive, easy-to-read, core text that thoroughly
prepares readers to apply research methods and data analysis to the
professional environments of public and non-profit administration. The authors
expertly incorporate original case examples to demonstrate concepts using “real
actors,” facing specific scenarios, in which research methods must be applied.
This unique approach—presented in language accessible to both students new to
research as well as current practitioners—guides the reader in fully understanding
the research options detailed throughout the text.
Now in its fifth edition, Research Methods for Leisure and Tourism has become
the ultimate reference text for both students enrolled in undergraduate and
postgraduate degrees and practising managers. This book combines
comprehensive coverage of a wide variety of qualitative and quantitative
research methods with step-by step guidance through research software
including Excel, SPSS and NVivo. Key features Coverage of both qualitative and
quantitative research methods, ensuring a balanced approach to data collection
and analysis Practical guidance on conducting research and writing reports,
showing the ‘how’ as well as the ‘what’ Detailed coverage of the development
of conceptual frameworks for research, research design, analytical methods and
the composition of research reports, providing everything required to conduct a
research project International case studies and extensive examples from the
leisure and tourism literature Questions, exercises and further reading for each
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chapter Extensive web-based support materials New to this edition The fifth
edition has been fully updated throughout and includes additional material on:
Management and policy-related research methods EndNote bibliographic
referencing software Notes on additional methods including: big data, discourse
analysis, multiple correspondence analysis, netnography/web-based research,
people meters For the analysis of quantitative data, SPSS is updated to version
23 For qualitative data analysis, the guide to NVivo software is updated to
version 11.
Grounded Theory represents a primer for organisational, business and marketing
students studying for research degrees who would like to adopt the grounded
theory methodology approach for their dissertation or thesis.
Online student resource material cab be accessed under the 'Support Materials'
tab at https://www.routledge.com/9780367207939 Doing Academic Research is a
concise, accessible, and tightly organized overview of the research process in
the humanities, social sciences, and business. Conducting effective scholarly
research can seem like a frustrating, confusing, and unpleasant experience.
Early researchers often have inconsistent knowledge and experience, and can
become overwhelmed – reducing their ability to produce high quality work. Rather
than a book about research, this is a practical guide to doing research. It guides
budding researchers along the process of developing an effective workflow,
where to go for help, and how to actually complete the project. The book
addresses diversity in abilities, interest, discipline, and ways of knowing by
focusing not just on the process of conducting any one method in detail, but also
on the ways in which someone might choose a research method and conduct it
successfully. Finally, it emphasizes accessibility and approachability through realworld examples, key insights, tips, and tricks from active researchers. This book
is a highly useful addition to both content area courses and research methods
courses, as well as a practical guide for graduate students and independent
scholars interested in publishing their research.
Developing a Mixed Methods Proposal by Jessica T. DeCuir-Gunby and Paul A.
Schutz is a practical, hands-on guide helps beginning researchers create a mixed
methods research proposal for their dissertations, grants, or general research
studies. The book intertwines descriptions of the components of a research
proposal (introduction, literature review, research methods, etc.) with discussions
of the essential elements and steps of mixed methods research. Examples from
a real-world, interdisciplinary, mixed methods research study demonstrate
concepts in action throughout the book, and an entire sample proposal appears
at the end of the book, giving readers insight into every step up to completion.
Readers who complete the exercises in each chapter will have an individualized,
detailed template for their own mixed methods research proposal. Developing a
Mixed Methods Proposal is Volume 5 in the SAGE Mixed Methods Research
Series.
"Proposal writing can be challenging. Writing a Research Proposal: Practical
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guidelines for business students takes the reader through the necessary steps in
a clear and logical manner in order to demystify the process and to successfully
bridge the gap between theory and practice. The eight chapters in the book focus
on different aspects of the proposal writing process, with end-of-chapter tasks
reinforcing and consolidating the chapter's key teaching points"--Publisher's
website.
Essential to any student of the discipline, this textbook offers a comprehensive,
applied approach to understanding and designing market research. Balancing the
fundamental quantitative methodologies and theoretical structures with practical
applications of qualitative techniques, this book is ideal for the novice researcher,
and for those more familiar with the discipline. With an emphasis on both critical
thinking and hands-on application, the textbook contains: several real life case
studies; useful learning features such as key terms, definitions and discussion
topics, and is supported by a companion website.
In today’s turbulent and financially stressful times, public health managers need
business planning skills. They need to become “civic entrepreneurs,” who can
creatively finance and manage needed programs using business school savvy.
Public Health Business Planning: A Practical Guide is based on the curriculum of
the highly successful Management Academy for Public Health, offered by the
Kenan-Flagler Business School and the School of Public Health at the University
of North Carolina at Chapel Hill. A Lewin Group evaluation showed that teams of
Management Academy graduates have generated millions of dollars in revenue
for local agencies through implementing business plans. This book teaches what
it means to use entrepreneurial strategies for social good, and key business
planning skills such as: Assessment and strategic planning Program planning,
implementation, and evaluation Financial planning and budgeting Market
research and social marketing Strategies for getting funded including business
writing and speaking Project management and business plan execution
strategies
This exciting new core textbook offers a clear and practical introduction to
quantitative methods, taking a project-based approach. The author's extensive
knowledge and straightforward writing style ensure that students are steered
through the process step-by-step, from developing research questions and
preparing data for analysis, to explaining how to present data in appropriate
formats, avoid bias, and write up results and reports. Featuring a comprehensive
pedagogical framework and companion website, readers are encouraged to
follow practice analyses as they go, with examples given in both SPSS and
Excel, and templates are provided for students' own research. In addition to
covering the research project, chapters also cover the essential mathematical
and statistical analyses that are a logical consequence of posing a quantitative
research methods question. This is the perfect text for all social science students
studying introductory modules on quantitative methods, research methods or
statistics at undergraduate or postgraduate level. It also functions as an effective
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guide for undergraduate and postgraduate students faced with an independent
research project.
We are delighted to present the twelfth edition of Business Research Methods.
This edition continues to equip the readers with richest and most comprehensive
knowledge and skills involved in the basic research process. Real-world
examples, decision-making processes and industrial expertise are evident by
way of Snapshots, CloseUps, PicProfiles and Cases found throughout the text.
Managerial decision-making is the underlying theme which includes discussion of
the business contexts, statistical analysis of the data, survey methods, and
reporting and presentation of the data. Plethora of web supplements contain
Written Cases, Video Cases, Web Exercises, Articles, Samples, Student Sample
Projects, Solutions Manual, etc. Salient Features: - NEW! Reader-friendly
structure - NEW! More than 15 Cases about hospital services, data mining, new
promotions, etc. - Market-leading coverage of questionnaire design and webbased survey techniques - NEW! Indian and Asian examples to illustrate various
concepts, framework, and decision-making tools - NEW! Updated pedagogy with
additional examples solved using computer-based analytical methods (SPSS),
200+ truefalse and multiple-choice questions
Written by Chinese authors who having both successfully completed Masters degrees
and PhDs and become lecturers at UK universities, are equipped to provide Chinese
students with straightforward guidance to help overcome the cultural and language
difficulties they are confronted with, and to support them in their undertaking of the
research methods section of their dissertations. The book comprehensively covers both
the theory and practice and includes a number of features to support learning including:
Chinese translations of key concepts and definitions Tips about how to use different
methods in the Chinese context Clear definitions of key terms Short illustrative
examples A list of useful resources about Chinese research The book also features
examples of Chinese research from the authors’ own work and from top journals to
illustrate how the methods can be applied in the Chinese context. Suitable reading for
undergraduate and postgraduate students across all business and management
disciplines.
Students can easily misstep when they first begin to do research. Leanne C. Powner’s
new title Empirical Research and Writing: A Student?s Practical Guide provides
valuable advice and guidance on conducting and writing about empirical research.
Chapter by chapter, students are guided through the key steps in the research process.
Written in a lively and engaging manner and with a dose of humor, this practical text
shows students exactly how to choose a research topic, conduct a literature review,
make research design decisions, collect and analyze data, and then write up and
present the results. The book?s approachable style and just-in-time information delivery
make it a text students will want to read, and its wide-ranging and surprisingly
sophisticated coverage will make it an important resource for their later coursework.
This book advises and supports novice researchers in taking their first steps into the
world of scientific research. Through practical tips and tricks presented in a clear,
concise and step-wise manner, the book describes the entire research process from
idea to publication. It also gives the reader insight into the vast opportunities a research
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career can provide. The books target demographic is aspiring researchers within the
biomedical professions, be it medical students, young doctors, nurses, engineers,
physiotherapists etc. The book will help aspirational inexperienced researchers turn
their intentions into actions, providing crucial guidance for successful entry into the field
of biomedical research.
This practical, down-to-earth guide is for researchers, students, community groups,
charities or employees - in fact anyone who needs to put together research projects
quickly and effectively. It contains everything from developing your idea into a proposal,
through to analysing data and reporting results. Whether you have to undertake a
project as part of your coursework, or as part of your employment, or simply because
you are fascinated by something you have observed and want to find out more, this
book offers you advice on how to turn your ideas into a workable project. Specifically it
will show you how to: - choose your research methods - choose your participants prepare a research proposal - construct questionnaires - conduct interviews and focus
groups - analyse your data - report your findings - be an ethical researcher
Written specifically for business students, this best-selling, jargon-free textbook
highlights each stage of the research process, guiding the reader through actionable
steps and explicitly setting out how best to meet a supervisor's expectations. Easy to
navigate and full of practical advice, it shows you how to choose a topic and write a
proposal, with easy to follow tips and detailed screenshots and diagrams. Key student
features include: 'You're the Supervisor' sections - helps students to meet learning
objectives 'Common questions and answers' - real-world advice on how to tackle
common challenges Examples from different types of international businesses Detailed
guidance on software packages such as SPSS Student case studies Annotated further
reading Accompanied by a fully integrated companion website designed to support
learning. Free to access, it includes author podcasts, guides to online tools, links to
downloadable journal articles, examples of completed projects, PowerPoint slides and
students' multiple choice questions to test progress. Available on publication:
www.uk.sagepub.com/jonathanwilson2e. A must-have title for all business and
management students; this is the ideal companion for achieving success in your
research project. Lecturers/instructors - request a free digital inspection copy here
`I read this book in a single sitting. It is written in an enthusiastic, helpful and clear style
that held my attention, and made me want to read what came next. I shall read it again
in a single sitting - probably more than once. For it offers common-sense advice about
planning and running focus groups which I will want to revisit? - British Journal of
Education Technology The Third Edition of the `standard? for learning how to conduct a
focus group contains: a new chapter comparing and contrasting market research,
academic, nonprofit and participatory approaches to focus group research; expanded
descriptions on how to plan focus group studies and do the analysis, including step-bystep procedures; examples of questions that ask participants to do more than just
discuss, and suggestions on how to answer questions about your focus group research.
Since it was first published more than twenty-five years ago, Asking Questions has
become a classic guide for designing questionnaires¾the most widely used method for
collecting information about people?s attitudes and behavior. An essential tool for
market researchers advertisers, pollsters, and social scientists, this thoroughly updated
and definitive work combines time-proven techniques with the most current research,
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findings, and methods. The book presents a cognitive approach to questionnaire design
and includes timely information on the Internet and electronic resources.
Comprehensive and concise, Asking Questions can be used to design questionnaires
for any subject area, whether administered by telephone, online, mail, in groups, or faceto-face. The book describes the design process from start to finish and is filled with
illustrative examples from actual surveys.
Organizations need research, and managers have to be able to commission, judge and
use others' research as well as conduct research themselves to inform business
decisions. Business Research Methods helps you understand the challenges of
carrying out worthwhile research into significant issues and develop a wide range of
research-related professional skills. Guiding you through the process of selecting,
carrying out and reporting on a successful research project, it breaks down the
research process, from exploring the literature and crafting a research proposal to
practical research management and addressing the transferable skills of project
management and communication. Business Research Methods places research firmly
in the real world, exploring why research is done and how to ensure that projects are
meaningful for organizations. Examples and case studies, including examples of
students' projects, give learners with little or no work experience a meaningful context
in which to relate their own projects. Online supporting resources for lecturers include
an instructor's manual with additional activities and supporting handouts, lecture slides
and figures and tables from the text. Resources for students include web links,
templates, quizzes, activities, examples of practice and sample questionnaire results for
students.

Many businesses are based on creating desirable experiences, products and
services for users. However in spite of this, companies often fail to consider the
end user - the customer - in their planning and development processes. As a
result, organizations find themselves spending huge sums of money creating
products and services that, quite simply, don't work. User experience research,
also known as UX research, focuses on understanding user behaviours, needs
and motivations through a range of observational techniques, task analysis and
other methodologies. User Research is a practical guide that shows readers how
to use the vast array of user research methods available. Covering all the key
research methods including face-to-face user testing, card sorting, surveys, A/B
testing and many more, the book gives expert insight into the nuances,
advantages and disadvantages of each, while also providing guidance on how to
interpret, analyze and share the data once it has been obtained. Ultimately, User
Research is about putting natural powers of observation and conversation to use
in a specific way. The book isn't bogged down with small, specific, technical detail
- rather, it explores the fundamentals of user research, which remain true
regardless of the context in which they are applied. As such, the tools and
frameworks given here can be used in any sector or industry, to improve any part
of the customer journey and experience; whether that means improving software,
websites, customer services, products, packaging or more.
Qualitative methods are today taking their rightful place as valuable and powerful
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research tools both in business and elsewhere. Many professionals, however,
continue to lack the skills needed to apply these methods in an effective and
convincing manner. Qualitative Methods in Business Research: A Practical
Guidebook offers an analysis and “how to” guide regarding qualitative research
methods that provides practical and effective advice for those seeking knowledge
regarding the application of these tools. Opening discussions compare
formal/scientific/quantitative methods of investigation with qualitative alternatives.
Having provided this overview, a range of qualitative methods are discussed in
an easy-to-understand manner that will be invaluable for those who wish to use
these tools as part of their decision-making processes. Assuming no prior
background in qualitative research methods, the text is ideal both for the
classroom and for use as a professional handbook. Powerpoint presentations
reviewing each chapter will be provided to those instructors adopting the book as
a text for classroom instruction.
`Comprehensive, current and compelling, a winning combination for any research
student or practitioner interested in increasing his/her knowledge about
qualitative methods as they apply to business research' - The Qualitative Report
Covering all the major qualitative approaches in business studies (including case
study research, ethnography, narrative inquiry, discourse analysis, grounded
theory and action research), this practical how-to guide shows how qualitative
methods are used within management, marketing, organizational studies and
accounting. Within each approach, the authors consider crucial issues such as
framing the research, generating research questions, getting access, collecting
empirical materials, reporting the results and evaluating the research. Original
case studies drawn from around the world are included throughout to
demonstrate the practical applications of the methods discussed.
This book sets out to explain blockchain for the non-technical expert, to decipher
the dense technicalities that dominate the field and to present the opportunities
for busy professionals using practical applications and case studies. Presented in
a clear and structured way and with documented real-world cases, the book is a
practical reference guide that can be used across different industries. It offers
both a constructive and critical review of the pain points blockchain is facing
today, illustrates the pitfalls as well as the opportunities for business and
describes the steps towards overcoming them. It also aims to provide a unique
view of both the intersection and synergy of blockchain with other emerging
technologies and the wider digital ecosystem, as we see increasingly that
blockchain alone won’t be able to deliver business solutions. Most important, the
book identifies trends and a path for the future of blockchain and its impact on
society as a whole. The book is written for business audiences across all sectors.
It is not a technical guide to blockchain, but it enables businesspeople to be
better informed and prepared to plan ahead and develop strategies using
blockchain.
*Shortlisted for the BPS Book Award 2014 in the Textbook Category* *Winner of
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the 2014 Distinguished Publication Award (DPA) from the Association for Women
in Psychology (AWP)* Successful Qualitative Research: A Practical Guide for
Beginners is an accessible, practical textbook. It sidesteps detailed theoretical
discussion in favour of providing a comprehensive overview of strategic tips and
skills for starting and completing successful qualitative research. Uniquely, the
authors provide a 'patterns framework' to qualitative data analysis in this book,
also known as 'thematic analysis'. The authors walk you through a basic thematic
approach, and compare and contrast this with other approaches. This discussion
of commonalities, explaining why and when each method should be used, and in
the context of looking at patterns, will provide you with complete confidence for
your qualitative research journey. Key features of this textbook: Full of useful tips
and strategies for successful qualitative work, for example considering the
nervous student not just the beginner student. Skills-based, utilising a range of
pedagogical features to encourage you to apply particular techniques and learn
from your experience. The authors use the same dataset throughout reproduced in full (with associated research materials) on the companion website
- to help you make comparisons across different analytical approaches. A
comprehensive suite of student support materials, including practice exam
questions, can be found online at www.sagepub.com/braunandclarke. This
textbook will be an essential textbook for undergraduates and postgraduates
taking a course in qualitative research or using qualitative approaches in a
research project. Electronic Inspection Copy available for instructors here
University start-ups are unique in the world of business and entrepreneurship,
translating research conducted at and owned by universities into market-ready
products--a complex process that requires a combination of scientific, technical,
legal, business, and financial skills to be successful. Start-ups have the potential
to generate revenue for universities, enhance faculty recruitment and retention,
create jobs, and create investment opportunities for venture capitalists and
entrepreneurs. Research to Revenue presents the first-ever comprehensive
guide to understanding, starting, and managing university startups. By
systematically describing the process of translating academic research into
commercial enterprises, Don Rose and Cam Patterson give a thorough, processoriented, and practical set of guidelines that cover not only best practices but also
common--and avoidable--mistakes. They detail the key factors and components
that contribute to a successful start-up, explain what makes university start-ups
unique, delineate the steps of building and managing them, and describe how to
foster and maintain start-ups at a university. Written for faculty and staff working
on campus, tech-transfer officers, university administrators, and venture
capitalists unfamiliar with university structures, Research to Revenue ensures
that any reader unfamiliar with technology commercialization and
entrepreneurship will understand the fundamentals of the process, including
intellectual property rights, fund-raising, and business models. This work is an
invaluable resource for the successful formation and well-managed operation of
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university start-ups.
`As research guides go, this is probably the best, most readable and encouraging
books for nurses that I have come across....I recommend this volume to students
and researchers at all levels, and at all stages of their professional careers. It is
an excellent read' - Nursing Standard '[This book] is an ideal reader for someone
who is thinking about starting a research project with no or limited previous
experience. This is because it outlines the whole research process from start to
finish. It also provides useful tips for those who are more experienced' - Nurse
Researcher Organizing and Managing Your Research: A Practical Guide for
Postgraduates deals with the practical, day-to-day aspects of managing and
organizing research. Its focus is on strategies, skills, and systems that increase
the efficiency and effectiveness of research practice across all research
disciplines. Written in an accessible, non-technical style that speaks directly to
the reader in a personal and collegial voice, this text gives practical advice and
offers many tips and strategies gleaned from experienced researchers. The
written text is accompanied by a website that provides downloadable templates
and live links to appropriate sites. Key Features include: - Tips boxes to outline
useful strategies and shortcuts based on day-to-day practice of experienced
researchers. - Feature examples illustrate the practical application of some of the
concepts covered - `Want to know more about ...?' boxes offer pointers to further
sources of information - `Over to you' questions at the end of each chapter
prompt the student to reflect on how the strategies and concepts can be applied
to their own research project
Business ResearchA Practical Guide for Undergraduate and Postgraduate
StudentsMacmillan International Higher Education
Fresh, insightful and clear, this exciting textbook provides an engaging introduction to
the application of qualitative methodology in the real world. Expert researchers then
trace the history and philosophical underpinnings of different methodologies, explore
the specific demands each places upon the researcher and robustly set out relevant
issues surrounding quality and rigor. Featured methodologies include action research,
discourse analysis, ethnography, grounded theory, case studies and narrative inquiry.
This practical book provides a helpful guide to the research process - it introduces the
relevant methods of generating, collecting and analysing data for each discrete
methodology and then looks at best practice for presenting findings. This enables new
researchers to compare qualitative methods and to confidently select the approach
most appropriate for their own research projects. Key features include: Summary table
for each chapter - allowing quick checks to test knowledge 'Window into' sections - real
world examples showing each methodology in action Student activities Learning
objectives Full glossary Annotated suggestions for further reading Links to
downloadable SAGE articles Links to relevant websites and organizations This is an
invaluable resource for students and researchers across the social sciences and a musthave guide for those embarking on a research project. Visit the accompanying
companion website for a range of free additional resources.
"Subject Areas/Keywords: child development, children, developmental psychology,
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developmental research methods, developmental science, early childhood, infancy
research, infants, parents, preschoolers, research laboratory, research studies
DESCRIPTION Addressing practical issues rarely covered in methods texts, this
userfriendly, jargonfree book helps students and beginning researchers plan infant and
child development studies and get them done. The author provides stepbystep
guidance for getting involved in a developmental laboratory and crafting effective
research questions and proposals. Tips on recruiting study participants cover access
issues--such as how to overcome language and cultural barriers--and include helpful
sample scripts. The book offers time management strategies, pointers for organizing
and communicating data, and a roadmap of the journal publication process, complete
with an annotated sample article. Numerous concrete examples, checklists,
worksheets, and exercises are featured. Reproducible forms can be downloaded and
printed in a convenient 8 1/2" x 11" size"-Written at an introductory level, and featuring engaging case examples, this book
reviews the theory and practice of personal and egocentric network research. This
approach offers powerful tools for capturing the impact of overlapping, changing social
relationships and contexts on individuals' attitudes and behavior. The authors provide
solid guidance on the formulation of research questions; research design; data
collection, including decisions about survey modes and sampling frames; the
measurement of network composition and structure, including the use of name
generators; and statistical modeling, from basic regression techniques to more
advanced multilevel and dynamic models. Ethical issues in personal network research
are addressed. User-friendly features include boxes on major published studies, end-ofchapter suggestions for further reading, and an appendix describing the main software
programs used in the field.
When conducting research in developing countries, an ability to negotiate a bewildering
array of cultural and logistical obstacles is essential. Overseas Research: A Practical
Guide distills essential lessons from scores of students and scholars who have
collected data and done fieldwork abroad, including how to prepare for the field, how
and where to find funding for one’s fieldwork, issues of personal safety and security,
and myriad logistical and relational issues. By encouraging researchers to think through
the challenges of research before they begin it, Overseas Research will help prepare
fieldworkers for the practical, logistical, and psychological considerations of very
demanding work, help save valuable time, make the most of scarce financial resources,
and enhance the quality of the field research. This third edition contains new material
on social media, including representation of research subjects/collaborators, students’
digital branding and image, and representing universities abroad when posting publicly.
It also covers emerging technologies such as solar panels for power in remote
locations, new ways of digitally sending and receiving money, and incorporates more
perspectives of women, LGBTQ+ people, and people of color researching abroad. The
book will be of interest to overseas fieldworkers, and also to undergraduates in subjects
such as anthropology, economics, geography, history, international studies, politics,
sociology, and development studies.
This book is the road map to proficiency and development in the field of qualitative
research. Borrowing from a wealth of experience teaching introductory qualitative
research courses, author Kakali Bhattacharya lays out a dynamic program for learning
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different paradigms of inquiry, empowering students to recognize the convergence of
popular research methodologies as well as the nuances and complexities that set each
of them apart. Her book: supplements the readings and activities in a qualitative
methods class, exposing students to the research process and the dominant types of
qualitative research; introduces a variety of theoretical perspectives in qualitative
research, including positivism and postpositivism, interpretivism, feminism, symbolic
interactionism, phenomenology, hermeneutics, critical theory, and Critical Race Theory;
identifies and summarizes the three dominant methodological approaches in qualitative
research: narrative inquiry, grounded theory, and ethnography; provides interactive
activities and exercises to help students crystallize their understanding of the different
topics in each chapter.
For many students, doing research is often a joyless struggle. This book provides
practical advice on how to do research in a concise way. It uses classic examples to
show how experts conduct their research in different fields, allowing this book to be
used in different disciplines. Research Methods: A Practical Guide for Students and
Researchers provides a practical guide to students and researchers on how to do their
research systematically and professionally. The book begins by distinguishing between
causal and interpretive sciences. It then guides the reader on how to formulate the
research question, review the literature, develop the hypothesis or theoretical
framework, select a suitable research methodology, and analyze both quantitative and
qualitative data. The book emphasizes integration. It does not merely provide a
smorgasbord of research designs, data collection methods, and ways to analyze data.
Instead, it shows how one can integrate these elements into a coherent research
strategy.
Based on the author's own wealth of experience this timely, engaging book helps firsttime researchers to discover the excitement of grounded theory. Fresh, innovative and
clear this book traces the history and development of grounded theory method, and
examines how the method is evolving for new contexts today. It sets out the principles
involved in using grounded theory and explains the process and theory associated with
coding in grounded theory. The book introduces us to the practicalities of research
design, theory building, coding and writing up and gives us the tools to tackle key
questions: - What is grounded theory? - How do we code and theorise using grounded
theory? - How do we write up a grounded theory study? This is an exciting new text for
students and researchers across the social sciences who want to use grounded theory.
Available with Perusall—an eBook that makes it easier to prepare for class Perusall is an
award-winning eBook platform featuring social annotation tools that allow students and
instructors to collaboratively mark up and discuss their SAGE textbook. Backed by
research and supported by technological innovations developed at Harvard University,
this process of learning through collaborative annotation keeps your students engaged
and makes teaching easier and more effective. Learn more.
This is a practical guide for students at all levels who undertake a project in business,
management or related areas. It explains the different aspects and stages of
conducting business research simply and clearly, and in a logical sequence.
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