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The go-to source on campaign management for nearly two decades is now updated to cover the latest in contemporary campaign expertise
from general strategy to voter contact to the future of political campaigns. • Updates readers on rapidly evolving campaign strategy and
tactics • Offers the ideal balance between practical perspectives and scholarly literature • Includes fresh information on political polarization,
strategic technologies, and online tools, along with coverage of the debate between advocates of ballot access and voter integrity • Examines
non-candidate players such as Super PACs and educational non-profits
An energetic assessment of how a team of academics, statisticians and strategists are reshaping today's political campaigns explores war
room strategies based in behavioral psychology and randomized experiments, offering insight into the campaigns currently being run such
political figures as Barack Obama, Rick Perry and Mitt Romney.
So much has changed during the past decade in political campaigning that we can almost say "it's a whole new ball game." This book
analyzes the way campaigns were traditionally run and the extraordinary changes that have occurred in the last decade. Dennis W. Johnson
looks at the most sophisticated techniques of modern campaigning—micro-targeting, online fundraising, digital communication, the new
media—and examines what has changed, how those changes have dramatically transformed campaigning, and what has remained
fundamentally the same despite new technologies and communications. Campaigns are becoming more open and free-wheeling, with greater
involvement of activists and average voters alike. But they can also become more chaotic and difficult to control. Campaigning in the TwentyFirst Century presents daunting challenges for candidates and professional consultants as they try to get their messages out to voters.
Ironically, the more open and robust campaigns become, the greater is the need for seasoned, flexible and imaginative professional
consultants.
Frequent and fair elections, open to all, are fundamental elements of a democracy. The United States, through its local, state, and national
contests, holds more elections, more often, than any other democracy in the world. But in recent years, there have been troubling signs that
our system of campaigns and elections has become much more fragile than we had previously thought. More specifically, in the past twenty
years, campaigns have changed profoundly: social media and viral messaging compete with traditional media, races once considered local in
nature have become nationalized, Supreme Court decisions on campaign finance law now encourage mega-donors, voters are more
polarized, party affiliation has waned, and the middle ideological ground has given way to extremist language and voter rage. Twice in sixteen
years we have seen winning presidential candidates gaining fewer popular votes than their opponents. The fundamental right of every citizen
to vote has been impeded by state legislatures demanding tighter access, more identification, and accusations of voter fraud. And we have
faced the real threat of foreign influence in our national elections. This book offers the most up-to-date examination of campaigns and
elections, including the challenges and opportunities they present. It addresses fundamental questions about who votes in American
elections, how legislative districts are reapportioned and why it matters, the realities of voter fraud, the pros and cons of reforming the
Electoral College, the impact of dark money on campaigns, and the role of political consultants and specialists, among other topics. Given the
fragility of our election process, what are the threats to a healthy American democracy? Do the candidates with the most money always win?
This is not simply a book on how campaigns are run, but why campaigns and elections are integral components of American democracy and
how those fundamental elements may be vulnerable to misuse.
American voters will be empowered by this revealing, behind-the-scene exposé of the marketing strategies and tactics political candidates
use to win their hearts, minds, donations, and votes. • "Promise meters" with which to evaluate candidate campaign promises and marketing
strategies • Charts and tables that summarize information about political marketing, including presidential campaign slogans, political
fundraising regulations, and results • Sidebars highlighting campaign quotes and calling out key points • Enlightening, chapter-by-chapter
summaries of lessons learned to empower voters to resist political campaign marketing manipulation
Shea and Burton present a lively, comprehensive exploration of cutting-edge political campaign management. They cover all aspects of
present-day political campaigns, from understanding the context of a particular campaign, to fundraising tips, to strategic thinking and scores
of winning voter contact techniques.
The American Government, including the national, state, and local levels, has more than 400,000 elected and appointed public officials
according to a New York Times estimate. That number, more than the number of people who work for most major companies, is a tell-tale
sign of just how important the political system is in this country. To become part of it however, and realize your dream of running and being
elected to local office, you need to know exactly what will be expected of you, what is going to come up during the campaign, and how much
time and energy the process might take out of your life. This book is written to guide every potential new politician down the path of filing for,
gathering support, and running for local office, whether you are a lawman, judge, politician, or concerned parent. You will start by reading a
complete list of everything you need to know about the process of running for office, from the rules that govern your conduct, to the timeline
you can expect to start living. You will learn how to organize you resources and start hiring campaign staff. You will learn how to start creating
a database of donors and individuals who can be called or contacted when drumming up support. You will be walked through the process of
dredging up your own past and disclosing everything you can about yourself to offset the potential for negative campaigning by your
opponent. Successful local politicians and campaign staff have been interviewed for this book and have provided detailed information about
what you can expect when you start the process of running for office, from the door to door walking to the campaign literature and signs that
must be created. You will learn the ins and outs of campaign fundraising and how to acquire the best possible endorsements to your
campaign. You will learn what events you should be appearing at and how to start gaining access to television commercial air time. Finally,
you will be walked through the phone bank and survey process on the road to the primaries and through the primaries to what you can expect
on Election Day. From start to finish, you will learn everything you need to know to effectively run and win your campaign for local office with
this book. Atlantic Publishing is a small, independent publishing company based in Ocala, Florida. Founded over twenty years ago in the
company president s garage, Atlantic Publishing has grown to become a renowned resource for non-fiction books. Today, over 450 titles are
in print covering subjects such as small business, healthy living, management, finance, careers, and real estate. Atlantic Publishing prides
itself on producing award winning, high-quality manuals that give readers up-to-date, pertinent information, real-world examples, and case
studies with expert advice. Every book has resources, contact information, and web sites of the products or companies discussed. This
Atlantic Publishing eBook was professionally written, edited, fact checked, proofed and designed. The print version of this book is 288 pages
and you receive exactly the same content. Over the years our books have won dozens of book awards for content, cover design and interior
design including the prestigious Benjamin Franklin award for excellence in publishing. We are proud of the high quality of our books and hope
you will enjoy this eBook version.
This is one of the first research endeavors to systematically compare the content of Spanish and English language campaign ads over an
extended period of time (2000-2004) and across a variety of elections (Presidential, Congressional and Gubernatorial). Not only does it
examine the way in which politicians have communicated to the nation's two largest electorates, it also looks at the impact of these ads on
the political choices that Latinos make.
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The Internet and the 2016 Presidential Campaign comprehensively examines how candidates, campaigns, and others used social
media and the Internet throughout the 2016 election./span
The Internet and „social media“ may initially have been understood as just one more instrument politicians could employ to
manage without political parties. However, these media cannot be reduced to being a tool available solely to politicians. The
electronic media make reinforcement of the „glocalization“ of the public/political sphere, a process already set in motion with the
advent of television, and they can develop the trend even further.
Campaign CraftThe Strategies, Tactics, and Art of Political Campaign ManagementPraeger Pub Text
Global Electioneering explores American-style political consulting and its spread to countries throughout the world, emphasizing
the roles of communication and technology. Gerald Sussman challenges the common belief that American influence abroad is due
strictly to the professionalization of politics and asserts that it is instead affected by economics, industry, and the organizational
power of new communication technology.
The pressures of contemporary electioneering force political professionals into "campaign mode"—a state of mind that merges a
visceral drive to win elections with a deep-seated habit of strategic thinking. Wise political professionals know the basic rules of
electoral strategy and how to read the political terrain. Campaign Mode examines the strategic histories of five successful
congressional candidates—Ohio's Ted Strickland, Georgia's Bob Barr, California's Loretta Sanchez, Tennessee's Harold Ford, Jr.,
and Pennsylvania's Rick Santorum. The authors—both of whom have advised major political figures—combine original interviews,
survey data, historical investigation, and first-hand observation of the candidates to reveal the inner workings of electoral politics.
They demonstrate that campaigns do matter and show readers how to think like political professionals.
When it comes to elections, campaigns matter. And despite the ever-increasing role of volunteers and amateurs, modern
American political campaigns are a professional affair. Understanding how they are run and how campaign strategies are set
requires an in-depth analysis of what political consultants do, from opposition research to public opinion polling and from directing
media strategies to mobilzing voters--with fundraising a priority at all stages. At all levels of the electoral arena, modern,
sophisticated campaigns cannot hope to be effective without the guiding disciplines of professional consultants. This thoroughly
updated edition of Dennis W. Johnson's classic text, originally titled No Place for Amateurs, highlights the growing importance of
social media, targeting and analytics, Super PACs and dark money in a post-Citizens United world.
On January 16, 2007, Barack Obama announced to his supporters that he would seek the presidency of the United States. On
November 4, 2008 he achieved that dream. Who could have predicted the meteoric rise of the relatively unknown Junior Senator
from Illinois to become the first African American elected President of the United States? Entering a crowded Democratic field
against entrenched competition, how was Barack Obama able win his party's nomination and dominate the general election?
While many are curious as to how Barack Obama was able to accomplish his victory in such short order, the answers are there for
the taking. There really is no magic to what he did, but if you don't know what to look for it may seem like that! Barack Obama used
classic and modern marketing principles to elevate his brand above the crowd to win. Following these principles, you can as well.
Gary Kaskowitz, MBA, PhD, is an Associate Professor of Management at Moravian College in Bethlehem, PA. Gary's research
and teaching focus on marketing principles, both classic and modern. He has created and taught courses on branding and
salesmanship. Prior to teaching at Moravian, Gary taught at the University of Maryland and was a Senior Manager of Market
Research at Verizon. In his earlier life, Gary was a Sales Engineer for Motorola. He has also worked as a marketing consultant for
both large and small organizations with an emphasis on understanding human motivation. Always fascinated by why people make
the purchase choices they make, he has spent the last several years studying the use of story structure and internet technology in
creating and spreading a brand message. Gary enjoys the outdoors, travel, and soccer whether he is coaching, or attending
games. He lives in Allentown, PA with his wife and children.
A comprehesive guide to the analysis of modern political campaign communication, which covers issues such as the context of a
particular campaign, strategic thinking and specific voter contact techniques. Examples from national and state level campaigns
are provided.

This two-volume set examines recent presidential and vice presidential debates, addresses how citizens make sense of
these events in new media, and considers whether the evolution of these forms of consumption is healthy for future
presidential campaigns—and for democracy. • Examines research on presidential debates from 2004 to 2016, and
considers how these debates—and elections—were affected by the changing media environment of each election season •
Assesses the impact of U.S. citizens using social media to make sense of the campaign debates • Considers whether
the established presidential debate format is no longer effective for informing voters in a time of unprecedented political
polarization and voter cynicism • Applies different methods of analyzing the debates that will interest rhetorical scholars,
argumentation scholars, and political communication scholars
Two books in one. This book contains the complete award-winning translation of Sun Tzu's "The Art of War" plus its lineby-line adaptation, "The Art of Politics," applying Sun Tzu's proven principles to winning campaigns. The two versions,
the original text and its application to politics, are shown side-by-side, line-by-line. The purpose of this book is to
introduce those involved in political campaigns to the strategic principles of Sun Tzu's "The Art of War" and their use in
politics. In Sun Tzu's view, success goes not to the most aggressive but to those who best understand their situation and
what their alternatives really are. When you have mastered Sun Tzu's system of strategy, you will be able to almost
instantly analyze political situations, spot political opportunities, and make the appropriate decisions. This book
addresses a range of challenges, including evaluating your supporters and voters, planning a campaign, adjusting to the
local voters' specific needs, diagnosing a voter's behavior, and so on. Sample Text (Chapter One, Stanzas 1-2) "Sun Tzu
said: This is war. It is the most important skill in the nation. It is the basis of life and death. It is the philosophy of survival
or destruction. You must know it well." The campaigner hears: This is politics. It is the most valuable skill in any nation. It
is the source of a nation's wealth or poverty. It is a course to success or disaster. You must study politics seriously. "Your
skill comes from five factors. Study these factors when you plan war. You must insist on knowing your situation. 1.
Discuss philosophy. 2. Discuss the climate. 3. Discuss the ground. 4. Discuss leadership. 5. Discuss military methods."
Using five factors determines your political success. Consider all these factors when you analyze a given political race.
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You use them to know your political position: 1. Talk about your political philosophy. 2. Talk about the changing political
trends. 3. Talk about the politics of the geographical area. 4. Talk about each politician's talents. 5. And talk about your
campaign process. Table of Contents Art of War Art of Politics Foreword: Using Strategy in Politics 9 Introduction: Sun
Tzu's Basic Concepts 17 1 Analysis 24 Your Political Position 26 2 Going to War 38 Picking a Campaign 40 3 Planning
an Attack 50 Your Political Ground 52 4 Positioning 62 Positions on Issues 64 5 Momentum 74 Creative Campaigning 76
6 Weakness and Strength 86 Your Voters' Needs 88 7 Armed Conflict 102 Contacting Voters 104 8 Adaptability 116
Campaign Adjustments 118 9 Armed March 126 Moving the Campaign Forward 128 10 Field Position 146 Campaign
Positions 148 11 Types of Terrain 164 Campaign Stages 166 12 Attacking with Fire 190 Firestorms of Controversy 192
13 Using Spies 202 Political Intelligence 204 Glossary of Terms in The Art of War 216 Index of Topics in The Art of War
220 About the Authors
Thoroughly and rigorously revised and updated through the 2018 elections by an author team of esteemed teacherscholars. This text uses a consistent framework to reveal the strategies and choices that face candidates and other
practitioners in the American political system.
In this book, a distinguished group of presidential campaign staff, journalists, and political observers take us inside the
2016 race for the Republican and Democratic nominations and general election, guiding us through each candidate's
campaign from the time each candidate announced his or her intention to seek the presidency through the primaries,
conventions, and up to election day. Meeting under the auspices of the Harvard University’s Institute of Politics, the
candid discussion allows us to learn about the motivations of each candidate, strategies they deployed, and lessons they
learned. In addition, representatives from the major SUPERPACS share their strategies and evaluate their impact in an
election characterized by unprecedented campaign spending. Campaign for President: The Managers Look at 2016 is
essential reading for anyone interested in the inner workings of national political campaigns.
Based on data from the most recent elections, this book examines state house races in four key states California, Texas,
Michigan, and Virginia and creates simulations of campaign planning, strategizing, budgeting, fundraising, and winning in
a variety of political contexts. The authors have not only researched and taught about these issues they have conducted
campaigns, run for office, and served in government at every level from the local to the national. They have experience
confronting questions of campaign ethics and crisis management, and they actively embrace social media in their work.
Internet fundraising as well as campaign websites are among the many media subjects included. This is a book not just
for candidates, campaign professionals, and students, but for all concerned citizens who want to understand the
pathways of politics better.
A lively, comprehensive exploration of modern political campaign management in the Internet age, based on real-world
practices and results of the 2006 and 2008 campaigns. • A complete chronology details the evolution of modern
campaign management • Illustrations throughout the text help bring topics to life • Clear concept maps clarify various
targeting techniques • A bibliography of sources further the reader's study of political campaigning
How to Raise Money for Political Office will teach you how to gain a significant financial advantage over your opponent by
letting you in on the secrets most paid political consultants don’t want you to know. Developing a campaign narrative,
budgeting, prospecting for donors, building a finance committee, and organizing your campaign office are all crucial to
your success. Learn how to build a war chest with outstanding events, compelling letters, and engaging online
fundraising. It’s all inside.
The second edition addresses the many changes that have taken place in political campaigns since 2000, including a
new landscape of campaign funding, the media and technology’s increased importance to the way campaigns are run,
as well as updating the cast of consultants and elections referenced in examples.
This is an advanced guide to running political campaigns. It provides invaluable, practical advice from the leading pros in the
industry.
Never HIGHLIGHT a Book Again Virtually all testable terms, concepts, persons, places, and events are included. Cram101
Textbook Outlines gives all of the outlines, highlights, notes for your textbook with optional online practice tests. Only Cram101
Outlines are Textbook Specific. Cram101 is NOT the Textbook. Accompanys: 9780521673761
A comprehensive guide to and analysis of modern political campaign communication.
Everything you need to know about Vote by Mail! Successful campaign manager and three-term mayor of Ashland, Oregon,
Catherine Shaw presents the must-have handbook for navigating local campaigns. This clear and concise handbook gives political
novices and veterans alike a detailed, soup-to-nuts plan for organizing, funding, publicizing, and winning local political campaigns.
Finding the right message and targeting the right voters are clearly explained through specific examples, anecdotes, and
illustrations. Shaw also provides in-depth information on assembling campaign teams and volunteers, canvassing, how to conduct
a precinct analysis, and how to campaign on a shoestring budget. The Campaign Manager is an encouraging, lucid presentation of
how to win elections at the local level.The sixth edition has been fully revised to include new and expanded coverage of
contemporary campaign management-from digital ads and new social media tools to data-driven voter targeting tactics and vote
by mail strategies.
The first edition of Get Out the Vote! broke ground by introducing a new scientific approach to the challenge of voter mobilization
and profoundly influenced how campaigns operate. In this expanded and updated edition, the authors incorporate data from more
than one hundred new studies, which shed new light on the cost-effectiveness and efficiency of various campaign tactics, including
door-to-door canvassing, e-mail, direct mail, and telephone calls. Two new chapters focus on the effectiveness of mass media
campaigns and events such as candidate forums and Election Day festivals. Available in time for the core of the 2008 presidential
campaign, this practical guide on voter mobilization is sure to be an important resource for consultants, candidates, and grassroots
organizations. Praise for the first edition: "Donald P. Green and Alan S. Gerber have studied turnout for years. Their findings,
based on dozens of controlled experiments done as part of actual campaigns, are summarized in a slim and readable new book
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called Get Out the Vote!, which is bound to become a bible for politicians and activists of all stripes." —Alan B. Kreuger, in the New
York Times "Get Out the Vote! shatters conventional wisdom about GOTV." —Hal Malchow in Campaigns & Elections "Green and
Gerber's recent book represents important innovations in the study of turnout."—Political Science Review "Green and Gerber have
provided a valuable resource for grassroots campaigns across the spectrum."—National Journal
Inside Campaigns: Elections Through the Eyes of Political Professionals offers readers a detailed, thoroughly researched
examination of U.S. political campaigns. Through the eyes of more than 100 campaign managers and political professionals, it
takes a behind-the-scenes look at the ways campaigns are managed, the strategies that are employed, the roles played by both
staff and the candidates, and all the ways campaigns affect election outcomes. The expert author team of William J. Feltus,
Kenneth M. Goldstein, and Matthew Dallek provide guidance drawn from actual campaign case studies, contribute their own databacked assessment of the current state of modern political campaign management, and offer a trove of observations and war
stories. Interviewees include high-profile professionals such as David Axelrod, Ken Mehlman, James Carville, and Kevin Sheekey,
as well as lesser-known political journeymen and women who manage America’s state and local campaigns. Democrats and
Republicans are evenly represented, giving students a balanced, unique and valuable insight into how campaigns operate.
The 2008 presidential election, perhaps more so than the typical quadrennial race, will undoubtedly spawn an abundance of
scholarly inquiry. The confluence of historic and peculiar features associated with the 2008 contest distinguishes it from modern
campaign cycles in significant ways that provide researchers a rare opportunity to reflect on a plethora of topics. These studies are
certain to provide detailed knowledge about the 2008 election in particular, and, more generally, to inform our understanding of
contemporary electoral politics. The selections in this volume probe specific facets of the 2008 contest to provide in-depth
analyses of key developments with respect to strategy, money and technology in the election cycle. The contributors are keen
analysts of American elections and campaigns. The insights they provide grapple with key questions about the 2008 election and
help to demystify aspects of the historic race. This book was published as a special issue of the Journal of Political Marketing.
This book offers a comprehensive guide to political campaign communication using functional theory as a framework. An
authoritative account packed with real life examples from campaigns across the globe, the book examines all of the important
variables in political campaign communication. Considering campaign media - from television spots and debates to candidate
webpages and direct-mail advertising - it looks closely at news coverage of campaigns, and examines the sources of campaign
messages, the various ways of responding to scandal, the process of voter decision-making, and the ways in which context affects
a political campaign. Chapters consider a full range of races, from presidential to congressional to gubernatorial, and look at
political campaigns in the United States and many other countries including France, Israel, South Korea, and Taiwan.
Communication in Political Campaigns introduces readers to both theory and research on the topic, and is an ideal text for courses
on political campaigns.
‘Politics, Media and Campaign Language’ is an original, groundbreaking analysis of the story of Australian identity, told through Australian
election campaign language. It argues that the story of Australian identity is characterised by recurring cycles of anxiety and reassurance,
which betray a deep underlying feeling of insecurity. Introducing the concept of identity security, it takes electoral language as its focus, and
demonstrates that election campaigns provide a valuable window into an overlooked part of Australia’s political and cultural history. This
book reclaims Australian campaign speech and electoral history to tell the story of changing national values and priorities, and traces the
contours of our collective conversations about national identity. Rare in Australian politics, this approach is more common in the United States
where campaign language is seen as providing a valuable insight into the continuing cultural negotiation of the collective values, priorities and
concerns of the national community. In this conception, political leaders have significant influence but must function within and respond to the
complex and shifting dynamics of public and media dialogue, and to changing social, political and economic conditions. In this way, the book
uses elections to provide a fresh perspective on both Australian political history and the development of Australian identity, bringing together,
for the first time, a wide range of primary sources from across Australian electoral history: campaign speeches, interviews, press conferences
and leaders’ debates. The book grounds analysis of campaign communication in a range of textual examples and detailed case studies.
These vivid case studies bring the narrative journey to life, drawing on those leaders who have successfully aligned themselves with the
nation’s values, priorities and plans for the future. The book also reintroduces readers to the alternative visions of those who were not
successful at the ballot box, tracing campaign battles between competing narratives of what it means to be Australian.
Election campaigning never stops. That is the new reality of politics and government in Canada, where everyone from staffers in the Prime
Minister’s Office to backbench MPs practise political marketing and communication as though each day were a battle to win the news cycle.
Permanent Campaigning in Canada examines the growth and democratic implications of political parties’ relentless search for votes and
popularity and what constant electioneering means for governance. This is the first study of a phenomenon – including the use of public
resources for partisan gain – that has become embedded in Canadian politics and government.
Get what you want, every time! Imagine a world where you are offered every job you seek; everybusiness venture you undertake is
successful; and every potentialcustomer you approach buys your product. Now imagine that all ofthis can be achieved—ethically and honestly.
All you need isthe help of one battle-tested guide, The Influence Game.Former Washington, D.C. lobbyist Stephanie Vance
dispenseseverything she's learned about effective (and, believe it or not,honest) persuasion. Learn how to apply this power to any situationby
using D.C. insider influence strategies and applying astep-by-step, easy-to-understand process for success. Learn how to develop and
articulate effective goals Structure both long and short-term persuasion efforts Identify and research primary and secondary audiences
Crafting those all important personal stories Stephanie Vance has seen the influence game from every angle.Follow her lead to get past
being heard to the real goal of beingagreed with.
Political Marketing in the United States explores how politicians and parties utilize marketing concepts and tools, providing an up-to-date and
broad overview of how marketing permeates U.S. politics. The volume focuses on current and recent elections and leaders, and covers a
range of topics, including market research, marketing parties and volunteers, strategy and branding, communications, delivery, and marketing
in government. The main themes and objectives of the book are to cover: New and emerging trends in political marketing practice Analysis of
a broad range of political marketing aspects Empirical examples as well as useful theoretical frameworks Discussion of state/local level as
well as presidential politics This is the first comprehensive treatment of the subject available and captures the field as it is rapidly growing. It is
a must-read for students and scholars of political parties, political communication, applied politics, and elections.
Election campaigns in small and mid-sized electoral districts have been run from the grass roots from the beginning of the republic. Yard
signs, door-to-door canvassing, and soap-box oratory have characterized state and local elections for years, and many predict their
persistence into the 21st century. This book looks at new trends in small-town politics, tracking the infiltration of sophisticated
communications technology, the use of political consultants, and the increase in fundraising and campaign expenditures. Original surveys,
interviews, and in-depth case studies lead the author to conclude that the new tactics are with us to stay, but that their potentially negative
effects--rising campaign budgets and diminished citizen participation--may be mitigated by creative approaches to reform. Visit our website
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for sample chapters!
Newly revised for use in conjunction with the 2008 campaign, Campbell's classroom-tested volume presents his "theory of the predictable
campaign," incorporating the fundamental conditions that systematically affect the presidential vote: political competition, presidential
incumbency, and election-year economic conditions.
The book provides a comprehensive discussion of the major issues and events surrounding all American presidential elections, from the
earliest years of the Republic through the campaign of 2008.
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