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Tourism and hospitality services are highly prone to service-failure due to a high level of customer-employee contact and the inseparable,
intangible, heterogeneous and perishable nature of these services. Service Failures and Recovery in Tourism and Hospitality, with its
extensive coverage of the literature, presents an invaluable source of information for academics, students, researchers and practitioners. In
addition to its extensive coverage of the literature in terms of recent research published in top tier journals, chapters in the book contain
student aids, real-life examples, case studies, links to websites and activities alongside discussion questions and presentation slides for inclass use by teaching staff. This book is enhanced with supplementary resources. The customizable lecture slides can be found at:
www.cabi.org/openresources/90677
Hotel Management and Operations, Fifth Edition provides a practical, up-to-date, and comprehensive approach to how professionals across
the industry manage different departments within their operation. From the front office to finance, from marketing to housekeeping, this
resource offers advanced theory played out in practical problems. Multidimensional case studies are a notable feature, with complex
management problems portrayed from multiple viewpoints; “As I See It” and “Day in the Life” commentaries from new managers provide
further real-world perspective. Covering the latest issues affecting the industry, this text gives students and professionals an up-to-date,
dynamic learning resource.
These proceedings represent the work of researchers participating in the International Conference on Tourism Research (ICTR 2018) which
is being hosted by JAMK University of Applied Sciences, Jyväskylä, Finland on 23-24 March 2018.
This established textbook explores how regions, and food industry, travel and hospitality companies present themselves to tourists
experiencing the culture, history and ambience of a location through the food and wine it produces. It provides practical suggestions and
guidelines for establishing a food-related tourism destination and business, discussing the environment, understanding the food tourist,
supply issues, tours and tasting sessions, themed itineraries, planning and developing the tourist product, marketing and best practice
strategies. It also includes numerous case studies from around the world and plentiful pedagogical features to aid student learning. If food
and wine tourism is well planned, managed and controlled, it can become a real economic resource. Suitable for students in tourism and
leisure subjects, the practical application provided in this book also makes it an ideal resource for those operating in the food and wine sector.
While experiential staging is well documented in tourism studies, not enough has been written about the diverse types of experiences and
expectations that visitors bring to the tourist space and how communities respond to, or indeed challenge, these expectations. This book
brings together new ideas about cultural experiences and how communities, creative producers, and visitors can productively engage with
competing interests and notions of experience and authenticity in the tourist environment. Part I considers the experiences of communities in
meeting the needs of cultural tourists in an international context. Part II analyses the relationships between individualcultural tourists, the
community, and digital technology. Finally, Part III responds to new methodologies in relation to interactions between government and
regional policy and community development. Focusing on the way in which communities and visitors ‘perform’ new forms of cultural tourism,
Performing Cultural Tourism is aimed at undergraduate students, researchers, academics, and a diverse range of professionals at both
private and government levels that are seeking to develop policies and business plans that recognize and respond to new interests in
contemporary tourism.
The marketing of tourist destinations requires continuous strategic planning and decision making. This book provides researchers and
practitioners with an in-depth understanding of different tourism products, marketing strategies and destination branding tactics, as well as
useful insights into sustainable and responsible tourism practices.
This title views the tourism industry from a business perspective - examining the management, marketing and finance issues most important
to industry members. Chapters reveal an integrated model of tourism and address consumer behaviour, service quality and personal selling.
Readings and integrative cases close each part and end-of-chapter exercises offer application activities for students.
Conference proceedings: MULTIDISCIPLINARY ACADEMIC RESEARCH 2013 (economy, management and marketing) Price - 250 CZK

This is the eBook of the printed book and may not include any media, website access codes, or print supplements that
may come packaged with the bound book. For courses in Hospitality Marketing, Tourism Marketing, Restaurant
Marketing, or Hotel Marketing. Marketing for Hospitality and Tourism, 7/e is the definitive source for hospitality marketing.
Taking an integrative approach, this highly visual, four-color book discusses hospitality marketing from a team
perspective, examining each hospitality department and its role in the marketing mechanism. These best-selling authors
are known as leading marketing educators and their book, a global phenomenon, is the leading resource on hospitality
and tourism marketing. The Seventh Edition of this popular book includes new and updated coverage of social media,
destination tourism and other current industry trends, authentic industry cases, and hands-on application activities.
This book offers a comprehensive overview of the challenges that marketing faces in understanding, managing and
measuring the dynamics of modern consumer behaviours and successfully managing the customer experience. The
reader will gain a deeper knowledge of the approaches to consumer behaviour and learn about the theoretical and
empirical challenges of studying customer experience management. It also considers the post-modern consumer, which
requires a move beyond the purely rationalist perspective of traditional marketing and provides methodological support
for firms and scholars who wish to measure cognitive, emotional and behavioural consumer reactions. More specifically,
it explores the changes in consumer behaviours, the limitations of traditional measurement approaches and the
importance of capturing small insights with neuromarketing metrics, with a chapter contributed by a leading expert. A new
three-point perspective on consumer behaviours is set out that combines behaviour (what people do) with the declared
(what people say) and the perceived (what people feel). This approach acknowledges the complexity of consumer
behaviours and the methodological bias derived from the use of the traditional techniques (principally the survey) or from
big data. Only a holistic perspective can capture the heterogeneous nature of consumer behaviour. The book thereby
takes up the theoretical debate about the definition, management and measurement of customer behaviour. It also
examines measurement methodologies, an area that has received little attention elsewhere. Besides addressing the
scientific community in the field, the book will also be a valuable practical resource for marketing managers,
entrepreneurs and consultants who want to implement innovative strategies to manage the customer experience.
Readers seeking management careers in hospitality will enter a dynamic industry filled with opportunities. The rewards
are many, but so are the challenges. Today's hospitality managers must deal with such complex factors as globalization,
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terrorism threats, ecotourism, internet commerce, new business and financial models, and rapidly changing consumer
demands. Introduction to Management in the Hospitality Industry, 10th Edition gives readers the industry know-how and
the management skills needed to thrive in all aspects of the field, from food service to lodging to tourism. The Tenth
Edition of Introduction to Management in the Hospitality Industry features both historical perspectives and discussions of
new trends in a variety of sectors. This book has the most thorough coverage of the hospitality industry, covering
foodservice, lodging, and travel and tourism, hospitality careers, and hospitality management. Upon successful
completion of this text, readers will have a strong grasp of the many facets of the hospitality industry.
Fifth edition of the best-selling textbook updated and revised to take account of current trends such as the experience
economy, CSR, connectivity and smart controls, and allergen and data protection laws.
Filling a gap in the market, this new title approaches the field through a uniquely international angle, with increased
emphasis on the impact of digital technology and supported by international case-studies.
Understanding the global hotel business is not possible without paying specific attention to hotel chain management and
dynamics. Chains are big business, approximately 80 percent of hotels currently being constructed around the world are
chain affiliated and, in 2014, the five largest brands held over a one million rooms. The high economic importance of the
hotel chains and their global presence justifies the academic research in the field however, despite this, there is no
uniform coverage in the current body of literature. This Handbook aids in filling the gap by exploring and critically
evaluates the debates, issues and controversies of all aspects of hotel chains from their nature, fundamentals of
existence and operation, expansion, strategic and operational aspects of their activities and geographical presence. It
brings together leading specialists from range of disciplinary backgrounds and regions to provide state-of-the-art
theoretical reflection and empirical research on current issues and future debates. Each of the five inter-related section
explores and evaluates issues that are of extreme importance to hotel chain management, focusing on theoretical issues,
the expansion of hotel chains, strategic and operational issues, the view point of the individual affiliated hotel and finally
the current and future debates in the theory and practice of hotel chain management arising from globalisation,
demographic trends, sustainability, and new technology development. It provides an invaluable resource for all those with
an interest in hotel management, hospitality, tourism and business encouraging dialogue across disciplinary boundaries
and areas of study. This is essential reading for students, researchers and academics of Hospitality as well as those of
Tourism, Marketing, Business and Events Management.
This book examines key contemporary marketing concepts, issues and challenges that affect destinations within a
multidisciplinary global perspective. Uniquely combining both the theoretical and practical approaches, this handbook
discusses cutting edge marketing questions such as innovation in destinations, sustainability, social media, peer-to-peer
applications and web 3.0. Drawing from the knowledge and expertise of 70 prominent scholars from over 20 countries
around the world, The Routledge Handbook of Destination Marketing aims to create an international platform for
balanced academic research with practical applications, in order to foster synergetic interaction between academia and
industry. For these reasons, it will be a valuable resource for both researchers and practitioners in the field of destination
marketing.
When asking the question what is wine? there are various ways to answer. Wine is extolled as a food, a social lubricant,
an antimicrobial and antioxidant, and a product of immense economic significance. But there is more to it than that. When
did humans first start producing wine and what are its different varieties? Are wines nutritious or have any therapeutic
values—do they have any role in health or are they simply intoxicating beverages? How are their qualities determined or
marketed and how are these associated with tourism? Concise Encyclopedia of Science and Technology of Wine
attempts to answer all these questions and more. This book reveals state-of-the-art technology of winemaking, describing
various wine regions of the world and different cultivars used in winemaking. It examines microbiology, biochemistry, and
engineering in the context of wine production. The sensory qualities of wine and brandy are explored, and the
composition, nutritive and therapeutic values, and toxicity are summarized. Selected references at the end of each
chapter provide ample opportunity for additional study. Key Features: Elaborates on the recent trends of control and
modeling of wine and the techniques used in the production of different wines and brandies Focuses on the application of
biotechnology, especially genetic engineering of yeast, bioreactor technological concepts, enzymology, microbiology,
killer yeast, stuck and sluggish fermentation, etc. Illustrates the biochemical basis of wine production including malolactic
fermentation Examines marketing, tourism, and the present status of the wine industry Concise Encyclopedia of Science
and Technology of Wine contains the most comprehensive, yet still succinct, collection of information on the science and
technology of winemaking. With 45 chapters contributed by leading experts in their fields, it is an indispensable treatise
offering extensive details of the processes of winemaking. The book is an incomparable resource for oenologists, food
scientists, biotechnologists, postharvest technologists, biochemists, fermentation technologists, nutritionists, chemical
engineers, microbiologists, toxicologists, organic chemists, and the undergraduate and postgraduate students of these
disciplines.
The Bar and Beverage Book explains how to manage the beverage option of a restaurant, bar, hotel, country club—any place that
serves beverages to customers. It provides readers with the history of the beverage industry and appreciation of wine, beer, and
spirits; information on equipping, staffing, managing, and marketing a bar; and the purchase and mixology of beverages. New
topics in this edition include changes to regulations regarding the service of alcohol, updated sanitation guidelines, updates to
labor laws and the employment of staff, and how to make your operation more profitable. New trends in spirits, wine, and beer are
also covered.
"This book provides a broad and comprehensive international coverage of subjects, issues, and current trends relating to all areas
of online marketing"--Provided by publisher.
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This open access book is the proceedings of the International Federation for IT and Travel & Tourism (IFITT)'s 28th Annual
International eTourism Conference, which assembles the latest research presented at the ENTER21@yourplace virtual
conference January 19-22, 2021. This book advances the current knowledge base of information and communication technologies
and tourism in the areas of social media and sharing economy, technology including AI-driven technologies, research related to
destination management and innovations, COVID-19 repercussions, and others. Readers will find a wealth of state-of-the-art
insights, ideas, and case studies on how information and communication technologies can be applied in travel and tourism as we
encounter new opportunities and challenges in an unpredictable world.
Now in its third edition, this text presents a new and refreshing approach to the study of tourism. This new edition now includes:
coverage of researching social media; crowd-sourced strategies; the millennial tourist generation and green growth and
sustainable tourism.
This introductory textbook provides a thorough guide to the management of food and beverage outlets, from their day-to-day
running through to the wider concerns of the hospitality industry. It explores the broad range of subject areas that encompass the
food and beverage market and its five main sectors – fast food and popular catering, hotels and quality restaurants and functional,
industrial, and welfare catering. New to this edition are case studies covering the latest industry developments, and coverage of
contemporary environmental concerns, such as sourcing, sustainability and responsible farming. It is illustrated in full colour and
contains end-of-chapter summaries and revision questions to test your knowledge as you progress. Written by authors with many
years of industry practice and teaching experience, this book is the ideal guide to the subject for hospitality students and industry
practitioners alike.
Events Management is the must-have introductory text providing a complete A-Z of the principles and practices of planning,
managing and staging events. The book: introduces the concepts of event planning and management presents the study of events
management within an academic environment discusses the key components for staging an event, covering the whole process
from creation to evaluation examines the events industry within its broader business context, covering impacts and event tourism
provides an effective guide for producers of events contains learning objectives and review questions to consolidate learning Each
chapter features a real-life case study to illustrate key concepts and place theory in a practical context, as well as preparing
students to tackle any challenges they may face in managing events. Examples include the Beijing Olympic Games, Google
Zeitgeist Conference, International Confex, Edinburgh International Festival, Ideal Home Show and Glastonbury Festival. Carefully
constructed to maximise learning, the text provides the reader with: a systematic guide to organizing successful events, examining
areas such as staging, logistics, marketing, human resource management, control and budgeting, risk management, impacts,
evaluation and reporting fully revised and updated content including new chapters on sustainable development and events,
perspectives on events, and expanded content on marketing, legal issues, risk and health and safety management a companion
website: www.elsevierdirect.com/9781856178181 with additional materials and links to websites and other resources for both
students and lecturers
Marketing for Hospitality and TourismPrentice Hall
This is the eBook of the printed book and may not include any media, website access codes, or print supplements that may come
packaged with the bound book. Hospitality is a people industry, and this textbook will teach readers how to manage the important
human resources who provide services within a hospitality operation. They'll learn how to fulfill the requirements of U.S.
employment and workplace laws, and discover the latest strategies for attracting employees, minimizing turnover, and maximizing
productivity. Topics include: The impact of the post-recession economy on recruiting, selection, retention, and turnover How
companies use social media to learn about job applicants The role of technology in performance appraisals The latest trends in
effective incentive programs and industry benefits The changing face of unions and new trends in organizing and collective
bargaining Social responsibility and sustainability measures, including what companies are doing (and not doing) right
Inhaltsangabe:Introduction: Most literature on marketing contains an exhaustive discussion on the topic of relationship marketing and this
concept is now well understood by every marketer. However, valuing customer relationships is usually viewed more vaguely as being a
general, desirable and virtuous factor. Like many fields in marketing, there has been a failure to justify adopting such an approach based also
on its inherent financial control measures. In this increasingly globalised marketplace (the hospitality sector), it can strike as odd that scholars
and researchers have overlooked the differences in CRM handling that exist among different cultures. The aim of this dissertation is to make
a contribution to closing the gap between marketing and management perspectives in terms of customer profitability, especially in the luxury
hotel sector with regard to their international customer/guest base. The gap is to identify by the management and accounting which
customers are profitable and to translate these insights into marketing activities. Companies can control their customer relationships and
make sophisticated decisions about which customer relationships should be finished and which are worth retaining, a practice known as
Customer Equity. The objectives of this work include: - Identify how investment in customer retention create a Return on Investment. Allocating marketing spending ratios for long-term profitability. - Identify the methods that managers can use to create customer loyalty. Explain the links between customer loyalty, customer equity and relationship marketing. - Estimate the role of quality factors within service
delivery and after-sales service as above and how they affect customer retention. - Identify the effect of after-sales service as above quality
on customers expectations and its impact on customer satisfaction. CRM outline is seen by some as an extended database containing useful
information about customers that could be used to help extend sales, while others see it as a tool specifically designed for use on a (one-toone) basis with each of their customers (Peppers and Rogers, 1999). To implement CRM successfully the TQM, HRM and IT management
need to ensure organisational alignment (Reinartz et al., 2004). Building on this statement, Buttle (2004) spells out that: CRM needs to be
established in three layers: companywide, factional and customer facing . Inhaltsverzeichnis:Table of Contents: i.able [...]
For courses in Hospitality Marketing, Tourism Marketing, Restaurant Marketing, or Hotel Marketing. Marketing for Hospitality and Tourism,
7/e is the definitive source for hospitality marketing. Taking an integrative approach, this highly visual, four-color book discusses hospitality
marketing from a team perspective, examining each hospitality department and its role in the marketing mechanism. These best-selling
authors are known as leading marketing educators and their book, a global phenomenon, is the leading resource on hospitality and tourism
marketing. The Seventh Edition of this popular book includes new and updated coverage of social media, destination tourism and other
current industry trends, authentic industry cases, and hands-on application activities.
This detailed textbook is the first to deal extensively with marketing in the South African tourism and hospitality industry, and provides
comprehensive coverage of marketing theories for students.
Completely revised and updated to include more information on Internet marketing, tourism marketing, marketing technology, and
international business, Hospitality Marketing Management, Fifth Edition is a comprehensive, core marketing text. This popular textbook
explores marketing and themes unique to hospitality and tourism, with a focus on the practical applications of marketing rather than marketing
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theory. It provides readers with the tools they need to successfully execute marketing campaigns for a hospitality business, no matter what
their specialty.
This Second Edition has been updated to include a brand new chapter on yield management, plus a human resources chapter refocused to
cover current trends in training, employee empowerment, and reducing turnover. In addition, you'll discover how to increase efficiency with
today's hospitality technology--from electronic lock to front office equipment.
Taking a global and multidisciplinary approach, The SAGE International Encyclopedia of Travel and Tourism brings together a team of
international scholars to examine the travel and tourism industry, which is expected to grow at an annual rate of four percent for the next
decade. In more than 500 entries spanning four comprehensive volumes, the Encyclopedia examines the business of tourism around the
world paying particular attention to the social, economic, environmental, and policy issues at play. The book examines global, regional,
national, and local issues including transportation, infrastructure, the environment, and business promotion. By looking at travel trends and
countries large and small, the Encyclopedia analyses a wide variety of challenges and opportunities facing the industry. In taking a
comprehensive and global approach, the Encyclopedia approaches the field of travel and tourism through the numerous disciplines it
reaches, including the traditional tourism administration curriculum within schools of business and management, economics, public policy, as
well as social science disciplines such as the anthropology and sociology. Key features include: More than 500 entries authored and signed
by key academics in the field Entries on individual countries that details the health of the tourism industry, policy and planning approaches,
promotion efforts, and primary tourism draws. Additional entries look at major cities and popular destinations Coverage of travel trends such
as culinary tourism, wine tourism, agritourism, ecotourism, geotourism, slow tourism, heritage and cultural-based tourism, sustainable
tourism, and recreation-based tourism Cross-references and further readings A Reader’s Guide grouping articles by disciplinary areas and
broad themes
This handbook analyzes the main issues in the field of hospitality marketing by focusing on past, present and future challenges and trends
from a multidisciplinary global perspective. The book uniquely combines both theoretical and practical approaches in debating some of the
most important marketing issues faced by the hospitality industry. Parts I and II define and examine the main hospitality marketing concepts
and methodologies. Part III offers a comprehensive review of the development of hospitality marketing over the years. The remaining parts
(IV–IX) address key cutting-edge marketing issues such as innovation in hospitality, sustainability, social media, peer-to-peer applications,
Web 3.0 etc. in a wide variety of hospitality settings. In addition, this book provides a platform for debate and critical evaluation that enables
the reader to learn from the industry’s past mistakes as well as future opportunities. The handbook is international in its constitution as it
attempts to examine marketing issues, challenges and trends globally, drawing on the knowledge of experts from around the world. Because
of the nature of hospitality, which often makes it inseparable from other industries such as tourism, events, sports and even retail, the book
has a multidisciplinary approach that will appeal to these disciplines as well as others including management, human resources, technology,
consumer behavior and anthropology.
Hospitality Marketing Management, 6th Edition explores marketing and themes unique to hospitality and tourism. The 6th edition presents
many new ideas along with established marketing principles, exploring not only the foundations of marketing in the hospitality world but also
new trends in the industry.

The three-volume set LNCS 10277-10279 constitutes the refereed proceedings of the11th International Conference on
Universal Access in Human-Computer Interaction, UAHCI 2017, held as part of the 19th International Conference on
Human-Computer Interaction, HCII 2017, in Vancouver, BC, Canada in July 2017, jointly with 14 other thematically
similar conferences. The total of 1228 papers presented at the HCII 2017 conferences were carefully reviewed and
selected from 4340 submissions. The papers included in the three UAHCI 2017 volumes address the following major
topics: Design for All Methods and Practice; Accessibility and Usability Guidelines and Evaluation; User and Context
Modelling and Monitoring and Interaction Adaptation; Design for Children; Sign Language Processing; Universal Access
to Virtual and Augmented Reality; Non Visual and Tactile Interaction; Gesture and Gaze-Based Interaction; Universal
Access to Health and Rehabilitation; Universal Access to Education and Learning; Universal Access to Mobility;
Universal Access to Information and Media; and Design for Quality of Life Technologies.
One of the most salient forms of modern-day tourism is based on the heritage of humankind. The majority of all global
travel entails some element of the cultural past, as hundreds of millions of people visit cultural attractions, heritage
festivals, and historic places each year. The book delves into this vast form of tourism by providing a comprehensive
examination of its issues, current debates, concepts and practices. It looks at the social, physical and economic impacts,
which cause destinations, site managers and interpreters to consider not only how to plan and manage resources but
also how to portray the past in ways that are acceptable, accurate, accessible and politically relevant. In the process,
however, the depth of heritage politics, the authenticity and inauthenticity of place and experience, and the urgent need
to protect living and built cultures are exposed. The book explores these and many other current issues surrounding the
management of cultural resources for tourism. In order to help students relate concepts to real-world situations it
combines theory and practice, is student learning oriented, is written accessibly for all readers and is empirically rich.
The book examines the different aspects of events management. It is divided into three parts. The first part provides an
introductory outline of the historical developments and current state of the industry, while also taking into account wider
political and cultural issues. The second part of the book concentrates on practical operations management, including
planning, project management, marketing, human resource management, health and safety, logistics and funding.
Finally, the third part covers critical issues such as impacts, sustainability and legacy of events. Each chapter contains
case studies from around the world and review questions, ensuring that the book is a useful learning tool and provides a
current and up-to-date view of the industry in this increasingly popular field of study. The publication is designed for
students and practitioners in the event sector and has been developed so that readers are able to understand theory and
concepts presented through applied examples.
In recent years the brand has moved squarely into the spotlight as the key to success in the hospitality industry. Business
strategy once began with marketing and incorporated branding as one of its elements; today the brand drives marketing
within the larger hospitality enterprise. Not only has it become the chief means of attracting customers, it has, more
broadly, become the chief organizing principle for most hospitality organizations. The never-ending quest for market
share follows trend after trend, from offering ever more elaborate and sophisticated amenities to the use of social media
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as a marketing tool—all driven by the preeminence of the brand. Chekitan S. Dev’s award-winning research has
appeared in leading journals including Cornell Hospitality Quarterly, Journal of Marketing, and Harvard Business Review.
He is the recipient of several major hospitality research and teaching awards. A former corporate executive with Oberoi
Hotels & Resorts, he has served corporate, government, education, advisory, and private equity clients in more than forty
countries as consultant, seminar leader, keynote speaker and expert witness. Hospitality Branding brings together the
most important insights from the author’s many years of research and experience, all in a single, affordably priced
volume (available in both print and eBook formats). Skillfully blending the knowledge of recent history, the wisdom of
cutting-edge research, and promise of future trends, this book offers hospitality organizations the advice they need to
survive and thrive in today’s competitive global business environment.
The International Student Conference in Tourism Research (ISCONTOUR) offers students a unique platform to present
their research and establish a mutual knowledge transfer forum for attendees from academia, industry, government and
other organisations. The annual conference, which is jointly organized by the IMC University of Applied Sciences Krems
and the Management Center Innsbruck, takes place alternatively at the locations Krems and Innsbruck. The conference
research chairs are Prof. (FH) Mag. Christian Maurer (University of Applied Sciences Krems) and Prof. (FH) Mag. Hubert
Siller (Management Center Innsbruck). The target audience include international bachelor, master and PhD students,
graduates, lecturers and professors from the field of tourism and leisure management as well as businesses and anyone
interested in cutting-edge research of the conference topic areas. The conference topics include marketing and
management, tourism product development and sustainability, information and communication technologies, finance and
budgeting, and human resource management.
This Fourth Edition helps readers develop the wide-ranging knowledge and analytical skills they need to succeed in
today’s burgeoning and dynamic hotel industry. This comprehensive volume encourages critical thinking by providing
different points of view through contributions from sixty leading industry professionals and academics. Within a coherent
theoretical structure, this updated edition enables readers to formulate their own ideas and solutions.
Since the publication of the first edition of this seminal textbook, the tourism economics landscape has undergone many
changes. In this concise revised edition, the authors have incorporated new approaches and ideas influencing tourism
economics and policy. This includes discussions of the implications of the sharing economy and its effect on industry
structure in accommodation and transport, and Artificial Intelligence (AI) techniques that are being increasingly employed
in tourism forecasting. It also includes new material on surface and marine transport, resident quality of life issues, the
price mechanism, the economic contribution of tourism, tourism and economic growth, and tourism and sustainable
development. It remains an important and accessible text for students, researchers and practitioners in tourism
economics and tourism policy.
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