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International Management: Managing Cultural Diversity International Management explores the dynamic global environment of business management by examining the political,
legal, technological, competitive, and cultural factors that shape corporations worldwide. With its hallmark clear and concise approach, International Management places
fundamental management theories in an international context. Students will gain a comprehensive understanding of the practices, cultural skills and sensitivities needed to
operate successfully in a wide range of cross-national situations. The second Australian edition of International Management focuses on the expanding economics of Australasia,
China, India and their increasing trade amongst themselves, the European Union and the Americas. International Management 2nd edition incorporates up-to-date research,
increased coverage of ethics, a wide range of case studies and examines recent trends affecting international business managers in today’s hypercompetitive global
environment. International Management is suitable for undergraduate and post graduate students majoring in international business, general management or cross cultural
studies.
This volume has been designed as a supplement to traditional texts in graduate and undergraduate strategic management courses. Few textbooks reflect the importance of
sustainability and environmental protection. This book aims to fill this gap by including discussion of the natural environment.
Nonprofit organizations are complex and distinctive organizational entities. The literature of strategic management poses some interesting challenges and is only partially
developed to inform decision making for nonprofit managers. Strategic Management in Nonprofit Organizations uses a strategic management framework to consider key
decisions that nonprofit managers and volunteer leaders confront as they plan and work to position their organizations for optimal success. Key Features - Fills a gap in the
current literature by providing a thorough examination of management and planning issues experienced by nonprofit managers, including challenges such as muted markets and
specific performance expectations. - Blends together theoretical, empirical, and normative literature with descriptive stories of managing in the sector. - Suggests some optimal
practices for managers who want to strengthen their organizations. - Perfect for graduate students in nonprofit management programs. - Supported by a complete package of
instructor ancillary materials including an Instructor's Manual, PowerPoints, and Test Bank Contents: Chapter 1 Nature of Nonprofit Organizations Chapter 2 Framing Strategic
Choices Chapter 3 External Environment Chapter 4 Internal Capabilities Chapter 5 Public Benefit Strategies Chapter 6 Analysis of the Task Environment Chapter 7 Corporate
Strategy, Structures, and Planning Chapter 8 Service Strategies Chapter 9 Social and Political Strategies Chapter 10 Financial Resource Strategies Chapter 11 InterOrganizational Relationships Chapter 12 Strategic Leadership
Jones and George’s, Essentials of Contemporary Management, Ninth Edition, provides the most current,concise account of changes taking place in the world of management
and management practices while making the text relevant and interesting to students. It mirrors the changes taking place in today's management practice by incorporating recent
developments in management theory and research. This text also provides vivid,current examples of how managers of companies, large and small, address the challenges and
opportunities they face and how they can effectively meet them.A hallmark of this text is how the authors infuse real managers who seize opportunities, overcome challenges,
and effectively manage and lead their organizations in their Manager as a Person feature, allowing students to see real-life management in action. Central to the books’
approach,boxed material is seamlessly integrated into the text and an integral part of the learning experience; it is not disembodied from the chapter narrative.
Finally! A comprehensive volume on the management of corporate acquisitions that summarizes contemporary research, and that moves what we know about acquisition
management a step further. The book encompasses innovative works from several countries, related to a variety of issues; managerial motives, the role of acquisitions in
competitive strategy, as well as organizational and political processes. Unlike several other works on acquisitions, this book emphasizes the most critical issue faced by
managers today; how to manage successfully already acquired companies and operations. Both researchers, managers and students of strategy and organization will find this
book an important supplement.
Directed primarily toward undergraduate business college/university majors, this text also provides practical content to current and aspiring industry professionals. Principles of
Operations Management, 9/e presents a broad introduction to the field of operations in a realistic and practical manner, while offering the largest and most diverse collection of
problems on the market. The problems found in this text also contain ample support--found in the book's solved-problems and worked examples. Note: this is the standalone
book, if you want the book/access card order the ISBN below: 0133130754 / 9780133130751 Principles of Operations Management Plus NEW MyOMLab with Pearson eText -Access Card Package Package consists of: 0132968363 / 9780132968362 Principles of Operations Management 0132972549 / 9780132972543 NEW MyOMLab with Pearson
eText -- Access Card -- for Principles of Operations Mangement
Jones and George are dedicated to the challenge of "Making It Real" for students. As a team, they are uniquely qualified to write about the organizational challenges facing
today's managers. No other author team in the management discipline matches their combined research and text-writing experience. Essentials of Management concisely
surveys current management theories and research. Through a variety of real world examples from small, medium, and large companies the reader learns how those ideas are
used by practicing managers. The organization of this text follows the mainstream functional approach of planning, organizing, leading, and controlling; but the content is flexible
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and encourages instructors to use the organization they are most comfortable with. The themes of diversity, ethics, and information technology are clearly evident through in-text
examples, photographs, "unboxed" stories, and the end-of-chapter material - all areas of importance that truly serve to bring to life the workplace realities that today's student will
encounter in the course of a career.
Were you looking for the book with access to MyLab Operations Management? This product is the book alone and does NOT come with access to the MyLab. Buy Operations
Management, 8th edition with MyLab Operations Management access card (ISBN 9781292254036) if you need access to the MyLab as well, and save money on this resource.
You will also need a course ID from your instructor to access the MyLab. Operations management is important, exciting, challenging … and everywhere you look! · Important,
because it enables organizations to provide services and products that we all need · Exciting, because it is central to constant changes in customer preference, networks of
supply and demand, and developments in technology · Challenging, because solutions must be must be financially sound, resource-efficient, as well as environmentally and
socially responsible · And everywhere, because in our daily lives, whether at work or at home, we all experience and manage processes and operations.
This book: Strategic Management of Technological Innovation, Sixth Edition is written for courses that may be called strategic management of technology and innovation,
technology strategy, technology innovation, technology management, or for specialized new product development courses that focus on technology. The subject is approached
as a strategic process, and as such, is organized to mirror the strategic management process used in most strategy textbooks, progressing from assessing the competitive
dynamics of a situation, to strategy formulation, to strategy implementation. Highlights: 1. Complete Coverage for Both Business and Engineering Students 2. New Short Cases
and New Indian Cases 3. Cases, Data, and Examples from around the World 4. More Comprehensive Coverage and Focus on Current Innovation Trends
4LTR Press solutions give students the option to choose the format that best suits their learning preferences. This option is perfect for those students who focus on the textbook
as their main course resource. Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
•Binder Ready Loose-Leaf Text (0077439473) - This full featured text is provided as an option to the price sensitive student. It is a full 4 color text that’s three whole punched
and made available at a discount to students. Also available in a package with Connect Plus – (0077439414)
This full featured text is provided as an option to the price sensitive student. It is a full 4 color text that’s three whole punched and made available at a discount to students. Also,
available in a package with Connect Plus – (ISBN-13: 9780077713355).
"In this ninth edition of Essentials of Contemporary Management, we continue to focus on providing the most up-to-date account of the changes taking place in the world of
management and management practices while maintaining our emphasis on making our text relevant and interesting to students. And we know from feedback from instructors
and students that the text does engage them. Our increased focus on the challenges and opportunities facing businesses large and small and integrated timely examples bring
management issues to life for students. The number and complexity of strategic, organizational, and human resource challenges facing managers and employees continue to
rise. In most companies, managers at all levels address these challenges by implementing new and improved management techniques and practices. Today, relatively small
differences in performance between companies, such as in the speed at which they bring new products or services to market or in the ways they motivate their employees to find
ways to reduce costs or improve performance, can combine to give a company a significant competitive advantage. Managers and companies that utilize proven management
techniques and practices in their decision making and actions increase their effectiveness over time"-This leading strategy text presents the complexities of strategic management through up-to-date scholarship and hands-on applications. Highly respected authors Charles Hill
and Gareth Jones integrate cutting-edge research on topics including corporate performance, governance, strategic leadership, technology, and business ethics through both
theory and cases. Based on real-world practices and current thinking in the field, the Ninth Edition of Strategic Management features an increased emphasis on the changing
global economy and its role in strategic management. The high-quality case study program contains 30 cases covering small, medium, and large companies of varying
backgrounds. All cases are available in the main student text or the core case text.
This book represents the combined peer-reviewed proceedings of the ninth International Symposium on Intelligent Distributed Computing – IDC’2015, of the Workshop on Cyber
Security and Resilience of Large-Scale Systems – WSRL’2015, and of the International Workshop on Future Internet and Smart Networks – FI&SN’2015. All the events were
held in Guimarães, Portugal during October 7th-9th, 2015. The 46 contributions published in this book address many topics related to theory and applications of intelligent
distributed computing, including: Intelligent Distributed Agent-Based Systems, Ambient Intelligence and Social Networks, Computational Sustainability, Intelligent Distributed
Knowledge Representation and Processing, Smart Networks, Networked Intelligence and Intelligent Distributed Applications, amongst others.
Covers the strategic management topics in cost accounting. This title helps students to understand about the management and the role of cost accounting in helping an
organization succeed. It addresses issues such as: How does a firm compete? and What type of cost management information is needed for a firm to succeed?
This research evaluates what the National Youths Service Corps members community perceives as their support needs in Nigeria in tackling poverty. It also analyses the process of leveraging policymaking,
using social marketing techniques. It seeks a deeper understanding of the poverty elimination processes in Nigerian and beyond. A mixed-methods research design was adopted engaging a quantitative
approach in which 351 NYSC members were surveyed using self-completion questionnaires. In addition, qualitative studies in which policy-makers as well as young people within the NYSC members
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community were interviewed. The main findings of the research reveal that young people: NYSC members support-needs in Nigeria are inadequate. A great deal more needed to be done. A Marshall-plan
scale of support is required. The most significant causes of poverty amongst the NYSC members are absence of jobs, corruption of government officials, low wages, tribalism, oil pollution, natural disasters,
IMF/World Bank conditionalities and wars. The main experiences of poverty include a high youth unemployment rate, No money to-go-to-school, No money to start small businesses, less food to eat, no
money to treat sickness, no money to buy-clothes, no money to afford decent homes, prostitution, absence of a public transportation system as well as into-drugs and into-kidnapping.
This engaging strategy text presents strategic management scholarship in a way that is very accessible to students. Highly respected authors Hill, Schilling, and Jones integrate cutting-edge research on
topics including competitive advantage, corporate governance, diversification, strategic leadership, technology and innovation, and corporate social responsibility through both theory and case studies. Based
on real-world practices and current thinking in the field, the 12th edition of STRATEGIC MANAGEMENT features an increased emphasis on the changing global economy and its role in strategic
management, as well as thought-provoking opening and closing cases that highlight the concepts discussed in each chapter. The appendix walks students through the case analysis process and explains key
ratios that managers use to compare the performance of firms. This text is the key reference that should be on every strategic leader's bookshelf. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Three geographically targeted volumes comprised in the Cooperative Strategies series the most ambitious effort to date to explore the extent, nature, operations, and environment of cross-border cooperative
linkages in North American, European, and Asian Pacific regions. The scholars who contributed to The Cooperative Strategies Series include top experts in international strategy and management.
Consolidating cutting-edge scholarship and forecasting of future trends, they focus on a wide variety of new cooperative business arrangements and offer the most up-to-date assessment of them. They
present the most current research on topics such as: advances in theories of cooperative strategies; the formation of cooperative alliances; the dynamics of partner relationships; and the strategy and
performance of cooperative alliances. Blending conceptual insights with empirical analyses, the contributors highlight commonalities and differences across national, cultural, and trade zones. The chapters in
this volume are anchored in a wide set of theoretical approaches, conceptual frameworks, and models, illustrating how rich the area of cooperative strategies is for scholarly inquiry. The Cooperative
Strategies Series represents an invaluable resource for serious academic study and for business practitioners who wish to improve not only their understanding but also the performances of their joint
ventures and alliances."
Das praxisorientierte englischsprachige Lehrbuch behandelt alle Phasen des Strategieprozesses. Neben strategischer Analyse und Strategieentwicklung werden auch die wahren Herausforderungen des
strategischen Managements, nämlich Operationalisierung und Umsetzung auf den verschiedenen Business-Ebenen, detailliert beleuchtet. Außerdem im Fokus: aktuelle Themen wie Business Modeling und
Strategy Alignment. Optimal für englischsprachige Veranstaltungen an Hochschulen in Deutschland, Österreich und der Schweiz. Modern, kompakt, pragmatisch, praxisorientiert! Mit umfangreichen
Übungsaufgaben und praxisorientierten Fallstudien für Studierende Mit Unterrichtshilfen für Dozenten
Praise for the award winning First Edition: 'This handbook is organized to help teachers and students to cover the mainstream work in the field of organization studies. This is an excellent reference tool with
which to study organizational theory and practice' - International Review of Administrative Sciences 'The editors have put together an impressive reference work, serious in intent and rigorous in
implementation. As a publishing achievement, and a scholarly 'event' in the field, SAGE is to be congratulated. It is designed as a work of synthesis, to link past and present, general and specific' - Journal of
General Management Praise for the New Edition: 'An excellent collection of papers giving a timely overview of the field' - Gareth Morgan 'In this substantially updated, revised and extended edition of the
widely acclaimed Handbook, the high standard of the contributions is maintained. Close consideration is given to newly emergent, such as networks and complexity, as well as more established topics.
Metaphors of conversation and discourse are engagingly invoked to make and explore new distinctions, directions and connections. It is a key reference volume for more advanced students of this rapidly
developing field' - Hugh Willmott , Diageo Professor of Management Studies, Judge Business School, University of Cambridge 'Giving the authors of the Handbook of Organization Studies the opportunity to
revise and update their earlier contributions makes this handbook unique. Comparing the revised chapters to their originals offers the reader unparalleled insight into how knowledge develops in our discipline.
New frameworks and deeper understandings, grounded in continuing scholarship, abound in this updated classic' - Mary Jo Hatch, C. Coleman McGehee Eminent Scholars Research Professor of Banking
and Commerce McIntire School of Commerce, University of Virginia A decade after it first published to international acclaim, the seminal Handbook of Organization Studies has been updated to capture
exciting new developments in the field. Providing a retrospective and prospective overview of organization studies, the Handbook continues to challenge and inspire readers with its synthesis of knowledge
and literature. As ever, contributions have been selected to reflect the diversity of the field. New chapters cover areas such as organizational change; knowledge management; and organizational networks.
Part One reflects on the relationship between theory, research and practice in organization studies. Part Two address a number of the most significant issues to affect organization studies such as leadership,
diversity and globalization. Comprehensive and far-reaching, this important resource will set new standards for the understanding of organizational studies. It will be invaluable to researchers, teachers and
advanced students alike.
This study investigates what young people and community organisations see as their support needs in Bayelsa State of Nigeria in tackling poverty. It also examines the process of influencing policy makers,
using social marketing techniques. It seeks to expand understanding of the poverty elimination processes: not only within a developing countrys rural environmental context, but also endeavours to generalize
the findings more broadly. It seeks an inclusive approach to policy determination driven by involving grassroots levels. A mixed-methods research design was adopted engaging a quantitative approach in
which 300 young people were surveyed using self-completion questionnaires. In addition, a qualitative study in which policy-makers as well as young people and community organisations were interviewed. A
discussion group methodology was adopted. Following the data-analysis, a strategy conference was organized in Nigeria, in which the major findings were presented and debated. This research has
improved on the previous Multi-dimensional Poverty Index by enlarging it and combining it with a current Social Marketing Technique model. The new Multi-dimensional Poverty Index - Implementable Joint
Programme of Action model is user friendly and retains the multidimensional paradigm. This extension was achieved through the literature research, the development of methodology, adopting mixedmethods approach and the strategy conference. The main findings of the research show that young people and community organisations support-needs in Bayelsa State of Nigeria are far from being met. A
great deal of additional support is required. The most significant causes of poverty amongst young people and community organisations are corruption of government officials, absence of jobs, low wages, oil
pollution and IMF/World Bank conditionalities. It was also found that the main experiences of poverty include a high youth unemployment rate, lack of money to go to school, lack of money to start small
businesses, less food to eat, no money to treat sickness, no money to buy clothes, no money to afford decent homes, prostitution, and absence of a public transportation system. The research considers the
ways in which this additional support might be provided. Importantly, the research also revealed how extreme poverty could be alleviated, and by persuading policy-makers to create real jobs and job
opportunities as well as developing employability skills and improving agriculture. In addition, there is a need to attract investors/oil companies to Bayelsa State and to increase investment spending. The lack
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of social infrastructure and access to free education, steady electricity and free healthcare are also seen as problems. Finally, the research revealed that actively involving young people and community
organisations in policy-decision making and policy-implementation processes, including setting new priorities, or re-directing, is likely to enhance the probability of ending extreme poverty.
This leading strategy text presents the complexities of strategic management through up-to-date scholarship and hands-on applications. Highly respected authors Gareth Jones and Charles Hill integrate
cutting-edge research on topics including corporate performance, governance, strategic leadership, technology, and business ethics through both theory and cases. Based on real-world practices and current
thinking in the field, the Ninth Edition of Theory of Strategic Management with Cases, International Edition features an increased emphasis on the changing global economy and its role in strategic
management. The high-quality case study program contains 22 cases covering small, medium, and large companies of varying backgrounds. All cases are available in the main student text or the core case
text.
This leading strategy text presents the complexities of strategic management through up-to-date scholarship and hands-on applications. Highly respected authors Charles Hill, Gareth Jones, and Melissa
Schilling integrate cutting-edge research on topics including corporate performance, governance, strategic leadership, technology, and business ethics through both theory and case studies. Based on realworld practices and current thinking in the field, the eleventh edition of STRATEGIC MANAGEMENT features an increased emphasis on the changing global economy and its role in strategic management.
The high-quality case study program contains 31 cases covering small, medium, and large companies of varying backgrounds. Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.

The landmark project management reference, now in a new edition Now in a Tenth Edition, this industry-leading project management "bible" aligns its streamlined approach to
the latest release of the Project Management Institute's Project Management Body of Knowledge (PMI®'s PMBOK® Guide), the new mandatory source of training for the Project
Management Professional (PMP®) Certificat-ion Exam. This outstanding edition gives students and professionals a profound understanding of project management with insights
from one of the best-known and respected authorities on the subject. From the intricate framework of organizational behavior and structure that can determine project success to
the planning, scheduling, and controlling processes vital to effective project management, the new edition thoroughly covers every key component of the subject. This Tenth
Edition features: New sections on scope changes, exiting a project, collective belief, and managing virtual teams More than twenty-five case studies, including a new case on the
Iridium Project covering all aspects of project management 400 discussion questions More than 125 multiple-choice questions (PMI, PMBOK, PMP, and Project Management
Professional are registered marks of the Project Management Institute, Inc.)
Strategic management is challenging and dangerous. A complex web of differing theories and approaches, it continuously emerges and evolves. More intuitive than rational, it
offers significant benefits if done well, potentially catastrophic results if done badly. Colin White's contemporary text reflects the challenges of formulating, implementing and
monitoring strategy in practice, discussing theories and approaches in the context of real-world practice around the globe. By acknowledging the complex reality of strategy and
presenting examples from a wide range of international organizations, this book will enable you to: ·Understand the challenges you will encounter when implementing strategy in
practice. ·Develop your own strategic approaches and solutions to real-life situations and dilemmas. ·Acquire the latest thinking in this constantly developing subject. ·Appreciate
the critical role of implementation, monitoring and risk within organizations. ·Consider the global nature of strategy for multinational corporations. This text is accompanied by an
extensive companion website for both students and lecturers. Visit www.palgrave.com/business/white for access to additional case studies, links to other sites, a searchable
glossary of terms and a full complement of lecturer resources. COLIN WHITE is a Professor in the Graduate School of Management at La Trobe University, Melbourne, Australia.
The school, which he established, has an international reputation, with links to over 100 universities worldwide, and offers teaching and training programs throughout Asia. Also
available is a companion website with extra features to accompany the text, please take a look by clicking below - http://www.palgrave.com/business/white/index.asp
Leading international theorists explore the most significant developments in debates on the theory of the firm - in particular the contributions of the two major perspectives:
transaction costs economics (governance structures) on the one hand, and competence perspectives (resource-based approaches) on the other. Contributors include Oliver
Williamson, Giovanni Dosi, Sidney Winter, Sumantra Ghoshal, Mark Casson, Neil Kay, and Ron Sanchez, amongst others.
This leading strategy text presents the complexities of strategic management through up-to-date scholarship and hands-on applications. Highly respected authors Charles Hill
and Gareth Jones integrate cutting-edge research on topics including corporate performance, governance, strategic leadership, technology, and business ethics through both
theory and cases. Based on real-world practices and current thinking in the field, the Ninth Edition of Strategic Management features an increased emphasis on the changing
global economy and its role in strategic management. The high-quality case study program contains 30 cases covering small, medium, and large companies of varying
backgrounds. All cases are available in the main student text or the core case text. Important Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
Strategic Management: Text and Cases, 2nd Edition, by Dess/Lumpkin/Eisner is both readable and rigorous - written for today’s student. A rocket-ship in its first edition, the
revision continues to provide solid treatment of traditional topics in strategic management, as well as contemporary topics like entrepreneurship, knowledge management, and
internet strategies. The prestigious author team understands the importance of thorough, modern concepts illustrated by rich, relevant and teachable cases. The new case
selections emphasize variety, currency, and familiar company names. The cases are up-to-date in terms of both financial data and strategic issues. This group of cases gives
both instructors and students unparalleled quality and variety. Based on consistent reviewer feedback, these selections combine comprehensive and shorter length cases about
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well known companies.
Thorough yet concise, ESSENTIALS OF STRATEGIC MANAGEMENT, Third Edition, is a brief version of the authors' market-leading text STRATEGIC MANAGEMENT: AN
INTEGRATED APPROACH. Following the same framework as the larger book, ESSENTIALS helps students identify and focus on core concepts in the field in a more succinct,
streamlined format. Based on real-world practices and current thinking, the text's presentation of strategic management features an increased emphasis on the business model
concept as a way of framing the issues of competitive advantage. Cutting-edge research, new strategic management theory, and a hands-on approach allow students to explore
major topics in management, including corporate performance, governance, strategic leadership, technology, and business ethics. In addition, a high-quality case program
examines small, medium, and large companies--both domestic and international--so that students gain experience putting chapter concepts into real-world practice in a variety of
scenarios. Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
Management Accounting in Support of Strategy explores how management accounting can support the strategic management process of analysis, formulation, implementation,
evaluation, monitoring, and control. If the management accountant is to add value to the business they need to understand how the business works. The toolbox available to the
management accountant does not just contain the accounting techniques, but also includes the strategy models and frameworks described in this book. Armed with this array of
tools the management accountant is well placed to add significant value to the business. The reader will gain an understanding of the strategic management framework, strategic
models and tools, and how management accounting can support the strategic management process. It will be beneficial for undergraduate and postgraduate course students
studying strategy or management accounting. The book will also enable practicing accountants to understand how they can make a significant contribution to the success of their
organization by demonstrating how management accounting can be used in support of strategy.
Charles Hill's Global Business Today, 3e (GBT) has become an established text in the International Business market for its excellent, but concise coverage of the key global
issues including the cultural context for global business, cross-border trade and investment, the global monetary system and competition in the global environment. GBT's
concise chapters give a general introduction to international business - emphasizing the environmental factors, with less coverage of operations. Charles Hill is renowned for his
attention to research trends and that is evident in Global Business Today, 3e through a variety of real world examples and cases from small, medium, and large companies
throughout the world.
Strategic Management is a book that succinctly captures the nuances of leveraging strategy in the management of corporations and businesses. Tailor-made for students majoring in business
and commerce at the undergraduate as well as postgraduate levels, it will equip them with skills in strategic thinking that encompass strategy formulation, implementation and evaluation.
Furthermore, the book includes the most recent developments and trends in strategic management and will help the students to apply this knowledge to become effective managers and
leaders. Salient features: • Structured and lucid presentation of content • Includes the latest research outcomes in strategic management theory and practice • Contains a separate chapter on
preparing a case analysis • A short opening case, closing case, ‘strategic spotlight’ and ‘a great decision’ in every chapter • Objective as well as subjective exercises at the end of each
chapter
This book explores the extent to which economic theory is able to provide the theoretical foundations of strategic management. To this end it draws on the philosophy of science;
microeconomic theory; and different approaches to strategic management. The work shows that many of the propositions of strategic management are deducible from the economic theories
considered. It argues that these propositions should be made open to empirical testing and that a unified theory of strategic management should be developed. Thus the book addresses a
current major concern of theorists - that strategy remains ’atheoretical’ and that this reduces the predictive power of the subject and hampers further theory development. The essential
contribution made is that economic theory should be systematically explored in order to establish the foundations of business strategy.
This book is exceptional treatise on strategic planning for single-business companies that is at once academically rigorous and uncommonly practical.
Strategic ManagementAn Integrated ApproachSouth-Western Pub
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